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Answer for Anne" 


Shooting a scene for the National Lutheran. Council's DP film 


Courtesy, Caravel Films : Page I! 
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A MAJOR HISTORIC EVENT! 


Filmed for the FIRST time 
in COLOR with SOUND 


Presenting in FULL COLOR 
the INAUGURATION of 


Pres. Harry S. Truman 


© The Solemn Oath of Office 
e The Parade of Goyernors 


e The Brilliant State Floats 
e The Capital’s Great Monuments 


GREATEST CAST OF WORLD FAMOUS CELEBRITIES 
narrated by 


Dwight Weist 


FAMOUS RADIO AND 


Available for Sale or Rental e 


NEWS COMMENTATOR 


Discounts to Accredited Dealers 


One Reel — 11 minutes 


MOVED 

Victor Animatograph Corp. (London) 
Ltd.—Head Office, Warehouse and Service 
Dept. to Warnoc House, 33-37 Alfred Place, 
London W.C. 1. 

Palestine Films Inc. from 59 W. 44th St. to 
1600 Broadway, N. Y. 19. 

Robin Hood Film Unit from Hope Cres- 
cent, Edinburgh, to Monomark, BCM/FGPI, 
London W.C. 1, England. 

“Film World” from 6060 Sunset Blvd. to 
6047 Hollywood Blvd., Los Angeles 28, Calif. 

Loew’s International Ad-Publicity Dept. 
from the Capitol Theatre Building to Home 
Office: the w Building, 1540 Broadway, 

Visual Aid Center (Harry W. Marks) 
from 1950 Broadway to 1657 Pennsylvania, 
Denver 2, Col. 


To 489 Feb.-March 

New Subscribers: 
Welcome, and a cordial in- 
vitation to keep us advised 


how FILM NEWS can serve 
you best. 


420-421 Victor Building 
Washington 1, D. C, 


REpublic 0726 


News of FILM NEWS 


Candles— 


.. and now we are two.. .” 
First issue, under present management 
was March 21, 1947, 


Coming— . . . more OPPORTUNITY 
IN 16MM .. . an exclusive interview 
with Arne Sucksdorff, Sweden’s ace 
documentarian. 


. . « “Technical Talk” on getting the 
maximum out -of your audio-visual 
equipment. 


.. . Previews: what’s new in health; 
child care; elementary science; spon- 
sored; films for the church. 


THIS IS 
AMERICA 


SERIES 


Now available for rental to schools, 
trade unions, industrial groups 


CHILDREN'S VILLAGE 


Dobb’s Ferry — where delinquent boys 
receive a fighting chance to become 
good citizens. 


TVA 


History-making results of the Tennessee 
Valley Authority—the richer and better 
life for the people. 


NORTHERN RAMPART 


Here is the complete and timely story 
of America’s last frontier — Alaska, a 
keystone of national defense and a 
storehouse of national resources. Larger 
than Texas, Alaska’s wilderness is yield- 
ing fortunes to 20th Century pioneers. 


TREASURE HOUSE 

The strange story behind the Smith- 
sonian Institution, the wonderland: of 
science. 

1 AM AN ALCOHOLIC 

Steps taken by members of Alcoholics 
Anonymous to save those who cannot 
drink without becoming invalids. 


NEW AMERICANS 

Adventures of a typical refugee from 

the time he arrives in the U. S. until 

he becomes a citizen. ‘ 

LETTER TO A REBEL WHITE HOUSE 
HIGHWAY MANIA 


COURTSHIP TO COURTHOUSE 


10 important RKO documenta 
films ty 


18 minutes. Rental $3.50 


BUREAU of COMMUNICATION 


RESEARCH, Inc. 
13 East 37th Street N.Y. 16 
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Letters 
TO THE EDITOR 


A.V. in Kansas City 


ad | HOPE you can spare me as many copies 

as the enclosed cheque will buy. I know 
how much publicity is needed to awaken us 
to why our efforts in Germany have been so 
discouraging. The Report ON GERMANY ar- 
ticle also gives me an excuse to send copies 
of your excellent magazine to possible sub- 
scribers. . . . We need a more active film 
council here. The excellent visual education 
man needs more support from public school 
funds. More intelligent visual aids’ publicity 
in newspapers, more in church school work 
etc. is needed. Your January number will be 
an excellent aid to that end.”—Mrs. Leon 
Hayes Denison, Kansas City, Mo. 


Castoffs to 
Crippled Children 


6ogN a recent NAVED NEWSLETTER I 

saw an appeal by the American Legion 
Hospital for Crippled Children (St. Peters- 
burg, Fla.), asking us to give them “old, worn 
prints of any kind—commercial educational 
or entertainment.” I think it is wrong of any- 
one to give these little ones castoffs, as old 
worn prints certainly aren’t going to give satis- 
faction to crippled children any more than 
they would to more fortunate youngsters. In- 
stead we should try to give our best to these 
tiny little shut-in people who are crippled. 
Let’s get together at our next convention and 
see if we can’t work out a scheme to give 
these youngsters good, worthwhile programs 
which will help these tots and our industry 
at the same time.”—Dealer, N. Y. C. 


Women Projectionists 


6¢ A PROPOS your excellent February issue, 

Hadassah in this city is training a large 
number of women projectionists—in groups 
of four at the local National Film Board of 
Canada office. It is all a very engrossing and 
rich experience to me. We are already popu- 
larizing all kinds of films—interfaith, United 
Nations, etc., as well as Zionist, among non- 
Jewish as well as Jewish groups. It is sur- 
prising how many are not acquainted with 
films as a means of educational programming. 
. . . It may be of interest also, that the Zion- 
ist Council has bought a projector.”—Mrs. I. 
H. Siegel, Hadassah Visual Aids Convenor; 
Toronto, Canada. 


Please remember to say you saw it in FILM NEWS 


MOTION PICTURES 


Canada’s Scenic Splendor 


SUMMER and WINTER SPORTS 
CITIES and RESORTS 
16mm e COLOR 
e SOUND 
e SILENT 


Across Canada (3 reels) 
A coast to coast review of scenic beauty 
and grandeur, summer resorts and prin- 
cipal cities, which combine to make 
Canada a country of great charm. 


Shining Mountains (2 reels) 
There’s so much to see and do in the 
Canadian Rockies—600 miles of moun- 
tain-studded scenery over the Canadian 
Pacific route. 


Canada’s Tackle Busters reels) 
A fast moving fishing story in brilliant 
color. Exciting action and a good con- 
servation film. 


Land of the Ski Hawks (1 reel) 
When the first snow flies, Québec is a 


focal point for Tobogganing, Skating, 
and above all—Skiing. 


Klondike Holiday (2 reels) 
No lust for gold now lures people North 
to Alaska and the Yukon, but the urge 
to holiday in a land of storied deeds and 
great beauty. 


West Coast Playground (1 reel) 
A land of green enchantment...around 
Vancouver, gateway to the Pacific and 
Victoria, on Vancouver Island, capital 
of British Columbia. 


Summer in Old Quebec (1 reel) 
An ancient city reflects the glories of 
the past, and the nearby shrine of Ste. 


— de Beaupré draws pilgrims from 
ar. 


Canadian Pacific in the Air (2 reels) 
The story of how an air service in Can- 
ada developed from bush flying to main 
line services. 


For complete catalogue of motion 
picture films and further information 
write your nearest Canadian Pacific 


office. 
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FABULOUS DORSEYS 


| Religious Featurette Lalor 


1697 BROADWAY 


NEW YORK 19 - NEW YORK 
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HE travel urge has been and is an im- 
portant inspiration in building the film 
industry, both on amateur and professional 
levels. One of the first to make the transition 
from amateur to “pro” was an old friend of 
mine, Robert C. Bruce, who put together 
enough travel in the very early days to earn 
his way to New York and to present the 
first scenic picture on Broadway. 


From those early days—so long ago that 
even James A. Fitzpatrick knew only one 
sunset then: the one that slanted in through 
the West 40’s over Broadway—have come 


many thousands of reels of travel film. In - 


spite, however, of all the time and film un- 
reeled since then, there is still room for a 
new travel film idea in the 16mm market. 
Digging down into our idea trunk, we bring 
up this one for what it may be worth as 
encouragement to those who seek opportunity 
in 16mm. 


For the interest of Eastman Kodak Com- 
pany, leader in production of 16mm film for 
amateurs, I commend this thought: that, under 
some nationally known brand name; it be made 
possible for the amateur to buy prefabricated 
travel film, ready to splice-in with his own 
amateur efforts. On sale in resort locations 
everywhere, it would be a supplement, and a 
complement, to his own skill as a 16mm _ pho- 
tographer, and a policy against loss. 


If our hero vitsits Niagara Falls, for ex- 
ample—perhaps with his bride—and wishes 
to record for posterity his honeymoon there, 
he can shoot as much as he wishes of his 
bride against the background of the Falls, 
but can meanwhile be sure of one thing, at 
least—that he can buy really good photog- 
raphy to augment his own results. The trade 
name on these scenic rolls would guarantee 
their quality and they would be as readily 
available from local dealers as are postcards. 

There are thousands of resorts across the 
nation, and around the world. You have only 


* Opportunity in 


by Walter Brooks 


16mm ° 


YEARS 
IN FILM BUSINESS 


It was in September 1916 that | came 
down to New York (from Canton, Penn.) 
to join, as city salesman, Educational 
Films Corporation of America, newly 
organized, and located at 171 Madison 
Ave., in a small office. The company’s 
stock-in-trade, some 30-odd single reels 
of film, were stored in a broom closet 
down the hall. My first duty was to go 
every day to the old General Film Com- 
pany at 71 West 23rd St. . . . posing as 
"a lecturer from New Jersey,” to hire 
as many films as | could carry in two big 
suitcases . . . get them back to our office, 
change their reel-bands. Then—at ad- 
vanced rentals—we were in business for 
the day. . . . It was a good job for a 
19-year old boy from the country. . 


to read the travel section of THE NEW YORK 
TIMES to see how many places there would 
be, reasonably close in, which could well 
afford to have a stock of these rolls (in length, 
perhaps 100-feet), ready at all times for buy- 
ers. This kind of scenic film would always 
be salable, too (the same postcards have been 
sold for decades in one location). This kind 
of film would not deteriorate, either, because 
it would already be exposed and developed, 
without time limit. 

The permanence of this market, the thou- 
sands of spots logical as sales outlets, the very 


limited investment necessary for each original 


negative, the unusual dealer opportunity—to 
sell not only this film but additional raw film 
as well—all these are factors to stimulate some 


active group into the manufacture and the. 


merchandising of travel film along the lines 
of this suggestion. There is also the encourage- 
ment thus given the amateur, who can be 
assured of something, if he takes his camera 


to Niagara Falls, the Grand Canyon or where 
he will. 

I have talked of black-and-white so far. 
But there is no reason why this travel film 
could not be put out in color as well—on a 
proper cost basis. Amateurs wanting color 
have even more need of assurance they will 
bring something back from their vacations 
and that, if they find out they missed the best 
souvenir view because of a fault in their 
camera skill, they can still obtain it. Under 
its trade-name the finished 100-foot roll of 
color film should cost no more (and could 
cost less) than 100-feet of undeveloped Koda- 
chrome; or other color negative. 

Best source of this scenic travel film is the 
amateur himself, and a national contest to buy 
original footage to supply this new market 
would in itself be an incentive to thousands of 
non-professional movie makers, offering them 
a market for their film—subject to their at- 
taining a passing mark. Many would try and 
few would be chosen but, out of what would 
undoubtedly be submitted, the trade name 
company would be able to buy very good, even 
perfect film, for perhaps an average of $1.00 
per negative. Certain types of commercial 
companies could participate also in such a 
contest. . . . Or, under the “thoughts-while- 
thinking” formula: 

Why not contests within contests, whereby 
such transportation agencies as Union Pacific, 
American Airlines, Pennsylvania or New York 
Central railroads, the Grace Line or other 
shipping companies, would ‘offer their own 
prizes for the best photographic results along 
their respective rights-of-way? Travel itself 
would be stimulated by desire to get out and 


_get that original film to enter in the contest 
—s . and winners would have the additional 


satisfaction of seeing their product everywhere 
on sale, in those 100-foot rolls we’ve been 
talking of and under the trade name guaran- 
teeing quality. 

Take it from here, you opportunists! 


EBF Offers 
90-A.V. Scholarships 


HE fifteen universities selected as recipi- 

ents of Encylopaedia Britannica Films’ 
ninety 1949 tuition scholarship awards for 
summer study in audio-visual education have 
been announced by Floyde E. Brooker, Chief, 
U. S. Office of Education, who was chairman 
of the Scholarship Selection Board consisting 
of himself and five other distinguished edu- 
cators. 

Winners are Florida State, Hampton, Kent 
State, Notre Dame, Occidental College (L. A.), 


MARCH 1949 


Oklahoma A & M, Washington State, Teach- 
ers College (Columbia Univ.), Wayne, Chi- 
cago, Iowa, Minnesota, Mississippi, Nebraska, 
Utah. All have outstanding audio-visual pro- 
grams and will name the scholars to represent 
them. These must be teachers or school ad- 
ministrators with special responsibility for 
a.v. instruction as part of their school duties. 
Applications will be received by the univer- 
sities until May 1. 

The 1949 scholarship awards are the fourth 
of the annual grants made by the educational 
film producing company. 

Since 1946 more than 150-teachers and 
school administrators have studied with funds, 
thus made available. P 


Prize Money 


A $200-prize is being offered by the Ameri- 

can Humane Assoc. for the best 16mm or 
8mm film on pets and domestic animals. Full 
particulars will be forwarded on request by 
the American Humane Assoc., 135 Washington 
Ave., Albany 6, N. Y. 


NOW your school or organization can put 
on a professional 16mm show! 


ARC PROJECTOR 


AVAILABLE FOR RENTAL 


CINEMA 16, 59 Park Ave., N. ¥. C. 16 
7288 


Please remember to say you saw it in FILM NEWS 8 
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Flaherty’s ‘‘Louisiana Story” 
Praised At Rochester Preview 


HE influence and significance of LouISsIANA 

Story, the documentary motion picture 
which has been selected by the American 
Academy of Arts and Letters as its first recog- 
nition of films as an art form, will extend far 
beyond its exhibition in theaters. 

This view was expressed by Kenneth Ed- 
wards, Eastman Kodak Company’s advisor on 
non-theatrical films, at a testimonial luncheon 
given in Rochester for Robert Flaherty, the 
distinguished producer of the film. 

The luncheon preceded a private showing of 
the film at Kodak attended by the producer: 
George H. Freyermuth and Roy Stryker of 
the Standard Oil Company of New Jersey, 
which sponsored the film, and Eastman Kodak 
Company executives, including Thomas J. 
Hargrave, President; Adolph Stuber, Vice 
President in charge of sales and advertising: 
Edward P. Curtis, Vice President; and W. B. 
Potter, Director of Advertising Operations. 

As evidence of the influence of Louisiana 
Srory, Edwards cited the American Academy’s 
recognition of the film and their selection of 
it to be screened for their membership, plus 
the listing of it by Bosley Crowther of “The 
New York Times” as one of the ten best films 
for 1948. 

“The significance of these honors can scarce- 
spect to everything and everybody in this 
field.” 

Commenting on the status of Louistana 
Srory as a sponsored film, he said that, “it 
sets a new standard that goes beyond anything 
the British or anyone else has done for the 
reason the sponsor did not insist upon the 
customary credit title. 

“In this respect,’ he said, “the action of 
the Standard Oil Company of New Jersey is 
unique. Standard has been the first industry 
bold enouglt, and in my opinion smart enough, 
to take that final step into the dark—from 
theory to practice—realizing that to circulate, 
a story must be news and that while a spon- 
sored film with a credit title is just another 
picture—a sponsored film without a credit 
title is news—definitely an outstanding event. 

“All of the major professional motion pic- 
ture critics have spontaneously and enthusiasti- 
cally credited Standard for a performance that 
goes beyond the call of duty in the matter of 
public service and sets a new standard for 
industry in the whole field of public relations.” 


Preceding a private showing of the “Louisi- 
ana Story” at the Eastman Kodak Company. 
a testimonial luncheon was given for Robert 
Flaherty, its producer. Present were (front 
row, l. to r.): Robert Flaherty; Thomas J. 
Hargrave, Pres., Eastman Kodak Company; 
George H. Freyermuth, Director, Public Rela- 
tions, Standard Oil of New Jersey: and (back 
row, l. to r.): Adolph Stuber, Vice Pres., 
Eastman Kodak Company: Roy Stryker, Stand- 
ard Oil of New Jersey: Kenneth R. Edwards, 
Eastman Kodak: Edward Peck Curtis, Vice 
President, and W. B. Potter, Director, Adver- 
tising Operations, Eastman Kodak Company. 
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Grover A. Whalen (left), Chair- 
man, Golden Anniversary of the 
City of New York, is presented by 
Charles J. Durban of U. S. Rubber 
Company with a print of the motion 
picture “INTERNATIONAL AIR- 
PORT” which U. S. Rubber dedi- 
cated to the City of New York in 
commemoration of the event. The 
film produced by Emerson 
Yorke Studio and is immediately 
available for gratis television and 
nontheatrical showing special 
contract clearance arrangement with 
the producers. 


was 


New RKO Radio Pictures 


Canadian 16mm Distributor 
HARRY J. MICHALSON announces the 

appointment of Sovereign Film Distrib- 
utors, Ltd. as the RKO Radio Pictures 16mm 


distribution agency in the Dominion of Can- - 


ada. In an agreenient just concluded Sovereign 
Films starts immediate exclusive distribution 
of many RKO feature film programs, heretofore 
unavailable in 16mm in Canada, together with 
appropriate short subjects. Upon expiration, 
at an early date, of the agreement now in 
effect with another 16mm distributor, Sov- 
ereign Films will be the sole distribution 
agency of all RKO 16mm nontheatrical film 
products in the Dominion. 

Included in the distribution deal between 
RKO and Sovereign and available in Canada 
for the first time in 16mm are the Walt 
Disney Productions (both features and single 
reel cartoon featurettes in Technicolor). 
Among the Disney features now to be handled 
by Sovereign are: Pinoccnuio, MAKE 
Mine Music, Fun anp Fancy Free, Sonc OF 
THE SoutH, Metopy Time and So Dear To 
My Heart. 

Negotiations were conducted by Sid Kramer 
and Leo Devaney representing RKO Radio 
Pictures, Inc. and A. W. Perry and Walter 
Kennedy, General Manager of Sovereign Film 
Distributors, Ltd. 


B & H Pays $325,000 
for Microfilm Plant 


ELL & HOWELL COMPANY (Chicago) 

has entered the raw film manufacturing 
field through the purchase of the Kryptar Cor- 
poration of Rochester, N. Y. Price paid was 
$325,000. 


Prior to this deal B&H was the exclusive 
purchaser of the entire microfilm output of 
Kryptar Corporation. Coincidentally with buy- 
ing this plant and in conjunction with the 
Burroughs Adding Machine, B&W announced 
an arrangement to corporate in a long-term 
joint manufacturing and distributing project. 
Terms call for B&W to sell Burroughs the 
entire production of its new microfilm record- 
ing apparati and the initial order calls for 
several million dollars worth of equipment. 


At Rochester a further $1-million is to be 
invested to enlarge existing facilities and, 
although purchases from outside sources will 
be continued, the entire output of the new 
plant will be required as an additional source 
of microfilm. 


There is no indication at present that 16mm 
raw stock will be manufactured although to- 
day’s demand exceeds available supply. 


— 
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Arthur E. Krows asks — 


What of 16mm For = 
RECREATION? 


Dramatic Mirror" . . 
Sennett) . . 


YERSATILE Arthur Edwin Krows is the author of many books, including a history of non-theatrical film 
. + . was among the world's first professional film reviewers (on Frank Woods’ famous weekly “New York 

. was on the original publicity staff of Triangle Films (D. W. Griffith, Thomas Ince, Mack 
. wrote script for Famous Players Lasky when it was the producin 
the old Vitagraph Co. of America . 


division of Paramount, edited for 
. « pioneered educational films with the Ristoric Yale University “Chronicles 
of America” project . . . has produced many non-theatrical films himself, also filmstrips for the OWI .. . is 
presently in-charge of editorial makeup for “Aero Digest" . . 


. in his spare time has invented a unique dissolving 
filmstrip projector, to be commercially marketed soon. 


T is difficult to think of the American non- 

theatrical field as suffering from a dearth 
of pictures. There are at least ten broad divi- 
sions into which its films may be grouped 
and in practically all of them, the film vaults 
are bulging with an unprecedented variety of 
subjects. 


But there is one category—which for want 
of a better term may be called the recreational 
—where there is pitifully little that has been 
tailored expressly to fit its audiences: that is, 
tailored in the same sense that a Hollywood 
feature is planned and built for the enjoyment 
of its theatrical patrons and also with regard 
to the depth of their purses. 


This is a serious shortcoming, as the recrea- 
tional division is the only one which appeals 
to the field as a whole and is consequently 
most representative of it. 


Of course there is the prompt objection 
that there is no such thing as a peculiarly 
nontheatrical recreational film. Veterans in 
the theatrical field will maintain that a non- 
theatrical audience is composed of average 
human beings who are the same in their 
responses as a theatrical audience and that 
hence the artistic requirements of such films 
are identical. 


However, this contention does not stand 
up. There is a profound distinction between 
such audiences. The theatregoer attends in 
an escapist mood, intent on a good time. He 
is virtually unknown to those around him. 
But the typical nontheatrical film spectator 
has a unique viewpoint because of the cir- 
cumstances under which he attends. Usually 
he is in a gathering of his family, friends, 
neighbors, and feels it more essential to 
maintain his responsible character before them 
than he would among strangers in a theatre. 
Thus the same individual, in a_ theatrical 
audience and later in a nontheatrical audi- 
ence, will in each case alter his attitude and 
profess different preferences. 
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There are such films as “peculiarly non- 
theatrical features,’ but the fact is that most 
of these were produced originally—though 
mistakenly—for the theatrical market and are 
merely inherited by the recreational field when 
the theatres will have none, or no more, of 
them. There are of course exceptions, such as 
Flaherty’s Lours1ana Story. 


The lamentable fact that must be faced, 
however, is that the nontheatrical field in 
America, in the near half century of its ex- 
istence, has rarely managed to finance out of 
its earnings the kind of feature which serves 
its audiences best. Moreover, when such a 
film has been made available, either by the- 
atres or some other outside source, the non- 
theatrical field has lacked even the ordinary 
facilities for its distribution and exhibition 


and has had to create these anew for each 
film. 


Other objections to its ability to make and 
distribute such films may be raised in the 
following question: If the nontheatrical field 
has failed to pay its way up to the present 
time, how can it expect to become prosperous 
and prolific in the near future? It can, of 
course, be argued that workers in the in- 
dustry today are probably more prosperous 
and self-supporting than at any previous time, 
but critics maintain that, while this is true, 
the profits are extraneous to the field, which 
is being steadily impoverished. 


Those engaged in the field are more often 
than not merely providing a perfunctory ma- 
chine for passing pictures along. What these 
pictures are is often a matter of indifference 
to some commercially minded people as long 
as profits are derived from them. A frequently 
overlooked point too is that the income from 
such pictures is not always ear: ed by reason 
of the picture’s own entertainment value but 
is provided by advertisers and propagandists 
who, with “loaded” films, try to gain the 
attention of nontheatrical audiences. 


The advertisers and propagandists have 
learned that the nontheatrical audience com- 
prises one of the most valued consumer groups 
in America. They might even be disposed to 
produce the needed nontheatrical features as 
supporting material for their own messages. 
However, today such entertainment “sugar 
coating” is already available to them at low 
prices in the form of discarded entertainment 
films. Such a solution seems therefore very 
remote. 

Taking the broader view, it seems that per- 
haps no one can be blamed for the deficiencies 
of the recreational screen, and, at the same - 
time, it seems apparent that no one at present 
is interested enough to try and better these 
prevailing conditions. 

The industry would not be lacking in ap- 
preciation of what might be accomplished 
if such a champion should arise. 

There have been many notable efforts to 
effect this idea during the 46-odd years since 
nontheatricals first separated from the theatre 
as a different form of popular entertainment. 
Charles Urban and George Kleine were among 
the honored pioneers who labored and sacri- 
ficed to make a respected place for non- 
theatricals. George Skinner, Harley Clarke, 
Willard Cook, Alexander Victor, Herman A. — 
DeVry and F. S. Wythe all made notable 
attempts to do so. But thus far the obstacles 
have been too many and too strong for al- 
truistic effort to prevail and, other than in 
growth of facilities, the recreational division 
of the nontheatrical field is little better off 
today than it was 30-years ago. 

If there is to be an unending supply of 
proper nontheatrical features, produced out 
of earnings, there must be paying patrons. 
Most nontheatrical veterans will scoff at this 
suggestion. But it is a fact, community audi- 


ences can and will pay for many attractions. 
(Concluded, Page 8) 
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Recreation (Continued ) 


Hence it is quite possible that they might be 
induced to support nontheatrical feature film 
showings. First steps might be taken by in- 
vestigating the large number of women’s clubs 
to be found in almost each and every Ameri- 
can township. These clubs regularly manage 
to meet a lecturer’s per-booking fee of $100 
more or less, just to hear a discourse. 

However, the guarantee of $100 or $500 
individually from such sources would not be 
sufficient to stabilize the nontheatrical field. 
The overall return would have to be a very 
substantial amount. Nor would five or six 
bona fide nontheatrical productions annually 
be enough. There would have to be new 
releases every month, at the very least. 

There are already specialized divisions of 
nontheatrical endeavor in which exhibition 
circuits of a kind have been more or less 
satisfactorily set up. Certain church, club, 
medical and school groups have their regular 
screen attractions. 

But the true nontheatrical show still lacks 
even the smallest degree of regularity in pro- 
duction which is one of the essential character- 
istics it must possess. So, of necessity, non- 
theatrical showings are impromptu and this 
is the industry’s basic trouble. Nontheatrical 
audiences gather unpredictably, only when 
they feel in the mood; and contributory to 
this is the fact that worthwhile pictures turn 
up with equal unexpectedness. 

For the future of the industry there must 
be coordination of supply. There must also be 
demand for a frequency and regularity of 
assemblage. 

If these conditions are established—and they 
can be—all other desirable factors will follow. 
Now, therefore, it is up to the nontheatrical 
industry to put this biggest room of its house 
in order and to realize the dream and hope of 
efficient and practical recreational film service 
for the people of America. 


Cinema 16 Moves Along 


(CINEMA Spring session began last 
month with a move to the larger audi- 

torium of the Central Needle Trades High 
School (N. Y.), and the premiere presenta- 
tion in this country of the British STEPs oF 
THE Batter featurette. Included in this same 
program also, were: WHat Is Mopern Art? 
(William Riethof Productions); INDONESIA 
(Joris Ivens); NeuROSEs AND ALCo- 
HOL (Pennsylvania State College); THE 
Winnow Cieaner (Jules Bucher—OWI). 

Special presentation of the March program 
was Eddie Albert’s Human Growtn, produced 
for the University of Oregon, for sex educa- 
tion in the schoolroom. Also featured was 
Luis Bunuel’s classic LaAnp WitHout Breap, 
and a new experimental film by James Brough- 
ton, Morner’s Day. Parker Tyler, author of 
“Hollywood Hallucination” and “Magic and 
Myth of the Movies” talked on “How to Look 
at an Experimental Film.” 

Membership in Cinema 16 has now reached 
nearly 2500. 


“Creative Achievement” Award 


An annual award for “creative achievement 
in production of documentary films” has been 
established by the City College Institute of 
Film Techniques. On the board of judges are 
Madeleine Carroll, actress and producer; Dr. 
Alice V. Keliher, School of Education, N. Y. 
Univ.; Richard Griffith, pres. National Board 
of Review of Motion Pictures; Bosley Crow- 
ther, “New York Times” film critic; Cecelia 
Ager; Archer Winsten, “N. Y. Post”; Virgil 
Thompson, composer and music critic, N. Y. 
“Herald Tribune”; William Rogers, art critic, 
the Associated Press. Non-voting chairman will 
be Prof. Hans Richter, director, City College 
Film Institute and winner of the 1947 Inter- 
national Award in Venice for “outstanding 
contribution to the progress of cinematog- 
raphy.” 

Awards will be made on March 31, in con- 
junction with the 40th annual meeting of the 
National Board of Review. 


16MM Foreign Earnings 
Estimated At $2,500.00 
AGAINST the end of this year total 16mm 

revenue of major producers from earn- 
ings through foreign distribution will reach 
a record of $2,500,000. This will represent 
approximately one-tenth of the gross overseas 
income of both 35mm and 16mm, and sets a 
new high for 16mm receipts. 

Although present returns indicate that a 
levelling-off period has not yet been reached 
it is thought that another 2-3 years will see 
arrival at saturation point. 

When the war finished and the anticipated 
16mm boom in foreign bookings did not ma- 
terialize immediately, many of 16mm’s critics 
expressed the opinion that the future of the 
narrow gauge as a reliable and profitable fac- 
tor in foreign earnings was practically neg- 
ligible. However, instead of “booming,” 16mm 
settled to 3-years of steady growth, wit) the 
past 2-years each showing a 20-percent over 
previous gain. 

France tops the list of dollar returns and, 
with several thousand 16mm theaters in opera- 
tion, has already passed the 10-percent earn- 
ing mark. In Great Britain the effect of the 
large earnings in 35mm is reflected in reduced 
16mm receipts. In South Africa, income from 
16mm has already passed the 10-percent mark. 
Other countries sharing a substantial gain are 
Brazil, Italy, Mexico, the Philippines. 

It is generally admitted that these returns 
are large enough to justify further expansion 
of the 16mm foreign field and all the major 
companies with the exception of United Art- 
ists and 20th Century-Fox are already operat- 
ing in this field. Paramount recently extended 
its activities to Europe and North Africa, 
after successful experiments in the Far East. 


MEDITATION ON VIOLENCE, “a new 
choreography for camera” based on movements 
from Chinese boxing is of particular interest 
to “experimental” film devotees. Performance 
is by Ch’so-Li Chi to the music of Chinese 
flute and Haitian drums. Production is by 
Maya Deren, 61 Morton St., N. Y. 14. 


the 


BRITISH INFORMATION 
SERVICES FILM 


produced in 1948 by the Crown Film 
Unit. 


Directed by Muir Mathieson 
Choreography by Andree Howard 
Music by Arthur Benjamin 
Decor and Costumes by 
Hugh Stevenson 


Presenting 
GERD LARSEN and 
ALEXANDER GRANT 
(by permission of Covent Garden) 
with 
GORDON HAMILTON, 
ELAINE FIFIELD and 


MICHAEL BOLTON 
(by permission of Sadler’s Wells) 


Music played by the 
LONDON PHILHARMONIC 
ORCHESTRA 


Narration by Robert Helpmann 


23 minutes. Rental $3.75, Sale $76.00. 

Apply for rental and sale prints to 

any British Information Service office 
or any British Consulate. 


BRITISH INFORMATION 
SERVICES 


30 ROCKEFELLER PLAZA 
NEW YORK 20, N. Y. 
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We Use Films in Our Program 


Edited by Lillian Wachtel 


Part 14 of a series to ascertain what organizations use films in their work . . 


ILMS, filmstrips, and transcriptions play a 

major part in the fund-raising activities of 
the National Lutheran Council, service agency 
for 8 Lutheran church bodies, representing 
two-thirds of American Lutheranism. 

Produced specifically for Lutheran work in 
most instances, these audio-visual aids portray 
vital Council programs, such as aid to mis- 
sions in distant lands, and overseas relief and 
reconstruction. 

A major project of the Council in 1949 will 
be the resettlement of Lutheran displaced per- 
sons. It is expected that 35,000 to 40,000 will 
be resettled in the United States. 

The new motion picture ANSWER FOR ANNE, 
was produced to gain local community co- 
operation in this DP Program. As a matter of 
fact, all the Council’s audio-visual -productions 
this year—including filmstrips—deal with dis- 
placed persons. 

ANSWER FOR ANNE stresses how people in 
local communities can help the new-comers. 
A follow-up brochure suggests to audiences 
specific things they can do. Local re-settlement 
committees representing the National Lutheran 
Council are sponsoring community showings 
of this film. 

Audio-visual aids are proving especially 
helpful in bringing home to the members of 
Lutheran congregations the Council’s world- 
girdling program to rehabilitate churches in 
war-ravaged countries. As the Lutheran Church 
is the largest Protestant denomination in the 
world, with a membership upwards of 60 mil- 
lion, this task has offered a tremendous chal- 
lenge to the Lutherans of America. 


Through its annual financial appeal known 
as “Lutheran World Action,” the Council has 
raised more than $21-million for emergency 
activities during the past nine years. A cam- 
paign for $4-million is now under way, with 
March 27 set as a day for special offerings in 
the local churches. 

The council has released five films to date, 
all financed by a promotional budget of the 
Lutheran World Action. They are 16mm, 
sound, black-and-white, and run 30 to 45 
minutes each. Some 35mm prints are available 
for theatrical use. 

All the films have professional casts, except 
for churchmen involved. To ensure the right 
touch in approach and content, church officials 
consulted regularly with the producers, Caravel 
Films, Inc., of New York. 

The first of these films, made in 1946, was 
Tue Goop Ficut, portraying the need for 
church relief and reconstruction overseas. It 
featured Richard Widmark, who has since 
become a Hollywood star. 

The following year saw the release of 
Mission oF Mercy, dramatizing the postwar 
tragedy of Europe and Asia. 
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THE NATIONAL LUTHERAN 
COUNCIL 


Headquarters: 231 Madison 
Avenue, N. Y. C. 16. 

President: Rev. Dr. William G. 
Sodt. 

Executive Director: Rev. Dr. 
Paul C. Empie. 

Audio-Visual Service: Mr. Harold 
E. Skelton. 

Membership: 8 Lutheran church 
bodies representing 4 million mem- 
bers, in 10,000 congregations in 
the U. S. and Canada. 

Publication: "The National Lu- 
theran," a bi-monthly. 


In 1948, Marcu oF Fairu reported how 
emergency funds raised by the Council are 
used. Towarp A Better Wortp illustrated 
the efforts of another Council organization, 
Lutheran World Relief, Inc., to alleviate the 
great need for material relief abroad. 

Numerous filmstrips, released by the Council, 
are mainly for use by auxiliary groups of the 
churches. Records or speech-notes are avail- 
able with each. Two recent filmstrips, Love 
Witt Answer (in Kodachrome) and WiLL 
Tuer Day Come? (in black-and-white) are 
devoted to the plight of DP’s. These were 
produced by Color Lab, Inc. 

In addition to its own releases, the Council 
makes use of commercial films like Marie 
Louise, story of a French orphan. They also 
use the notable new I Am WitnH You, which 
was filmed at a Swedish Lutheran mission in 
Rhodesia, Africa. 

As to distribution: the Council has a net- 
work of 21 centers in the U. S. and Canada. 
These centers include church publishing 
houses, church book stores, and church wel- 
fare agencies. They store, ship and repair 
prints. 

Council film releases are available free of 


charge to Lutheran churches and community - 


groups. For the most part, showings have 
been confined to local Lutheran congregations 
since subject matter has been limited in in- 
terest to this denomination. The films THE 
Goop Ficut and ANSwER FoR ANNE, however, 
have stressed the more general aspects of 
their subject to widen the appeal to any 
group. 

The distribution program also, like the pro- 
duction, is financed by a promotional budget 
of Lutheran World Action. 
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The Council estimates that about 30 to 40 
per cent of the churches in this group own 
sound projectors. Fifty projectors are available 
to churches not having their own. No figures 
on ownership of filmstrip projectors are avail- 
able, but the percentage is considerably 
smaller. 

The main problem in distribution is in 
scheduling, when two or more churches want 
a film on the same date. This difficulty has 
been eased by furnishing more prints—there 
are 300 copies of ANSwER FOR ANNE—but it 
cannot be solved completely because of the 
expense. 

The largest constituent body of the Council 
is the United Lutheran Church in America. 
Its Stewardship Department has produced sev- 
eral films, the latest of which, SALT OF THE 
EartH, is used by several Protestant groups. 

The National Lutheran Council represents 
two-thirds of American Lutheranism. The Mis- 
souri Synod comprises the other third. They 
have also done notable film work. One of their 
first feature-length films, Toe Power or Gop, 
issued more than a decade ago, is still in 
demand. Their latest feature is REACHING 
FROM HEAVEN. 

The periodicals of the church bodies devote 
considerable space to films in news stories, 
articles and reviews of motion pictures related 
to the life and growth of the Christian Church. . 
The Council also makes wide use of transcrip- 
tions, and a department of Radio is-now being 
formed. 

Increasing interest in the use of visual aids 
generally is being shown by local churches 
as they recognize the tremendous value of 
these media to educate their membership in 
the responsibilities of Christian life. In view 
of this trend it seems likely that the Council 
will be called upon to establish a department 
for this field in the near future. 


FIDDLE 
DE DEE 


16mm sound color (4 mins.) 
Rental $2.50 Sale $19.75 


at ev 
seen anything like it."* 
Exclusive U. S. Distrbutor 
INTERNATIONAL FILM 
BUREAU INC. 


6 N. Michigan Ave., Chicago 2 
or 
15 Park Row, New York 7 
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7 Rhythm in color. A fantastic color dance 
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Television and Film 


Double Duty TV Films 


HE high cost of films for television con- 


tines to agitate potential and present 
sponsors of television programs. Speaking be- 
fore the National Television Film Council 
not long ago Charles J. Durbin, assistant 
director of advertising for the U. S. Rubber 
Co. and president of the American Television 
Society suggested that, as a means of re- 


ducing costs for TV purposes, such motion 


pictures as are produced for commercial use 
be slanted to do a job of public relations. 
In explanation, he said: 

“Our films do a job for us entirely apart 
from television. The CLEVELAND AIR 
RACES picture and another we made cover- 
ing the opening of the International Airport 
do a job for us in opening doors and estab- 
lishing more friendly relations in the aviation 
industry, which is a good customer of the 
company. THE SOAP BOX DERBY, as you 
know, is sponsored by Chevrolet, another of 
our good customers. In this picture we attempt 
to sell nothing but the Soap Box Derby itself 
and its value to the kids of America. This 
film has received wide theatrical as well as 
non-theatrical release. 

“With the main purpose of the film lying 
in another direction and its cost charged to 
a budget other than television we nevertheless 
find ourselves with a library of complete tele- 
vision programs which we can use ourselves 
or can furnish to dealers and branches. Some- 
times we have to re-edit a film for television 
but quite often we can use the picture on the 
air in exactly the same condition as it was 
originally, where we have planned for tele- 
vision in advance. . . . It seems to me a great 
many more films would be sold and a great 
many films would be better, if a study were 
made or were suggested of all the possible 
uses of that film, with or without re-editing, 


before ever a scene were shot in the studio.” 


BEST BIG TIME VAUDEVILLE ACTS 
IN HISTORY 
Fun, cheills tor young old! 
RELEASE NO. . Spanish Goldinis— 
human being on end of pole! Tesu- 
wari Koreans—foremost royal acrobats! 
Tony’s Ponies, Dogs, Monkeys—best ever 
trained; All acts have witty dialog, music! 
W World's only prints—saved for posterity! 


FILM STUDIOS OF CHICAGO 
135 S. La Salle St., Chicago 3, Ill. 

Send details on ‘“Vod-a-Vil Movies.” 
Name 


Address 


Dept. of Agriculture 
Withdraws Films 


. S. Department of Agriculture, concern- 

ing its policy in the use of its films for 
television purposes, advises through Chester 
Lindstrom, Motion Picture Service chief: 

“USDA films are not newcomers to the tele- 
vision screen. Since 1945 frequent use has 
been made of them by experimental television 
stations in Schenectady, Philadelphia, Wash- 
ington, New York 

“In recent weeks, however, the Department 
has had occasion to make thorough investiga- 
tions into the field of specific television 
clearance for its motion pictures. The result 
has been to learn that the questions are many 
and varied, presenting problems and _ issues 
which require time and study for solution. 

“It is therefore considered wise at this time 
to withdraw our whole library from television 
use, pending clarification of all the issues 
involved. For the time being, no film pro- 
duced by the Department of Agriculture or 
any of its agencies is allowed to be projected 
by television. Everything possible meanwhile 
is being done to clear the films, either in- 
dividually or as a whole and it is hoped 
to have the job done soon. This withdrawal 
applies to all films, purchased copies as well 
as those loaned.” 

USDA’s new motion picture catalog lists and 
describes 188-films now receiving active cir- 
culation. Included also are related slidefilms. 

“Non-depository libraries” for USDA films 
(qualifying by virtue of having bought at 
least 10 of the 27 USDA general interest mo- 
tion pictures) are: Audio-Visual Aids Service, 
University of Alabama, University, Ala.; 
Church Film Service, 2595 Manderson St., 
Omaha 11, Neb.; United World Films Inc., 
445 Park Ave., N. Y. 22; Bureau of Audio- 
Visual Instruction, Brigham Young Univer- 
sity, Provo, Utah; The York Film Library, 
Richland Ave. & Princess St., York, Penna.; 
Gallagher Film Service, 113 S. Washington 
St., Green Bay, Wis. 

Castle Films, N. Y. C., the Government con- 
tractor, reports sales of 2,974 prints of USDA 
films during the 1948 fiscal year, for a total 
of $106,655.23. During the fiscal year 1947 the 
number was 2,579 for $79,708; and for 1946 
it was 1,298 prints for $44,238.00. 


UDLEY D. EARLE, former vice-president 
of the National Wired Music Corp., has 
been named vice-president in charge of sales 


for Television Features, Inc., of New York 
City. 


Elementary 
Classic 
Ballet 
Technique 


This new instructional film covers 
barre exercises from first plies to 
battememnts jetes, for a complete 
foundation in classic Russian ballet 
methods. Exercises are demonstrated 
by students aged 10 to 12, supervised 
by Alexandra Warenik. Produced by 
the Ballet Academy of New York. 


In two parts, each one reel. 
Silent, black-and-white. 


Sale, $28 per reel. 
Rental, $2.50 per reel. 


Exclusive Distribution by 


D. D. LIVINGSTON 


Films of the Arts and Sciences 


39 East 35th St., New York 16 


SPELUNKING 
Rental__$6.00 


2 reels. $65.00 List 


SEND FOR CATALOG 


BRANDON FILMS, INC. 


1600 BROADWAY NEWYORK 19 N-Y 
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Previews 
AND 


Reviews 


OON, the U. S. is to take in 215,000 D. P.’s. 

“This is not just a problem for the U. S., 
it is a problem for us,” their teacher points 
out, and assigns Anne’s civics’ class a 500- 
word essay. Via the files of the local news- 
paper, edited by her father, Anne finds “there 
are jillions of words on the subject. She won- 
ders too, how is she “supposed to know what’s 
good for the whole town?” . . . In a charming- 
ly natural scene in her typical schoolgirl bed- 
sittingroom, her father suggests she “go out 
and ask questions.” . . . Jacomo, the cobbler 
to whom she takes her shoes for fixing, feels 
sorry; “but it’s their trouble. Where will they 
live? What if they bring in a third shoe- 
maker?” . . . “No work to their hands, no 
roof to their heads, nobody to help them, the 
poor souls—but it’s not a matter for the likes 
of me.” (Ed, the kindly Irish policeman) . . . 
“Don’t quote me, but we’ve our own to take 
care of, we don’t want any more on the rolls.” 
(The Mayor) . . . A workman is agreeable 
to the country taking in D. P.’s, “but our 
town, no.” . . . “What is the country,” Anne 
wonders, “if it isn’t all the towns in it put 
together?” Heartsick, she turns to her church, 
explains to her Pastor: “This is the place 
where I learned about people and how to be- 
have.” . . . Anne’s pastor also has some “D. P. 
homework” to do. Church headquarters has 
sent a film, to be used in the Lutheran World 
Action campaign. He is to suggest a com- 
mentary for it, invites Anne to sit in while 
he screens it. His informal narration is one 
of the many neat, effective touches that give 
ANSWER FOR ANN reality and naturalness. . . . 
The film-within-a-film merits a full review on 


Answer 
for 


Anne 


its own which, unfortunateiy, space limitations 
prevegt. It should be noted, however, that it 
could be lifted from its surrounding story and 
is in itself the most informative and straight- 
forward presentation we have seen on the 
screen, of the Displaced Person: who he is, 
what he hopes for. 

Authenticity is assured by the fact that a 
camera crew, sent to Camp Valka (Germany), 
recorded real people in day-to-day life there. 
Of further interest is the presence, in his 
actual role, of the director of the spiritual 
ministry to refugees in Germany, Dr. Howard 
Hong; and an assistant, Kenneth Senft. When 
the Camp Valka footage has been viewed and 
we are back in the pastor’s study (church 
scenes were filmed in the Epiphany Lutheran 
of Hempstead, Long Island) ANSWER FOR 
ANNE gets down to outlining the plan for 
action to be followed by 10,000 U. S. Lutheran 
congregations; concludes inspirationally with 
Anne at her typewriter. Ready to write that 
essay, she pauses to read those great lines 
carved on the Statue of Liberty: “Send me 
your poor, your homeless, your oppress’d.” 
Anne has been vaguely aware of their pres- 
ence in the U. S. pattern as in the frame on 
her desk. Now they really mean something to 
her—as they will to everyone who sees this 
film. With a little easy editing, or even just 
a pre-explanation, it can be used by any 


church group in conjunction with its own 
tools. 


“This is where I learned about people...” 


It should be very valuable for school civics 
classes also. Young people will like Anne. 
She’s up-to-the-minute: bluejeans, bicycle and 
all. . . . Lenka Peterson, rising young Broad- 
way stage star, is perfectly cast as Anne; turns 
in a sensitve, truly memorable performance. 
Seasoned actor Harvey Stevens is a most like- 
able pastor. Allan Sloane, radio writer, merits 
a real pat on the back for his first motion 
picture script—and Mauri Goldberg for sensi- 
tive, intelligent direction. 


40-mins. Produced by Caravel Films Inc., 
N. Y. C., for the National Lutheran Coun- 
cil, 231 Madison Ave., N. Y. 16. Free 
rental to Lutheran churches. Sales price 
$250 with discount for 10 or more. Other 
rental $10, from Religious Films Assoc., 
45 Astor Place, N. Y. 3. 


JOHNNY AT THE FAIR 


The claim for this “star-studded delight” is that it has unusual 


appeal for children because of its story-plot, and its “cast” which 
includes such famous people as Olsen & Johnson, Joe Louis, Barbara 
Ann Scott. We venture the claim that most youngsters of five like 
Johnny, or even up to the age of nine, don’t know Olsen & Johnson 
are “famous,” could not identify Miss Scott, might or might not 
know of Joe Louis. As for “story-plot”: it’s the conventional one of 
the child who wanders off, has a grand time at first, discovers the 
difference between being on his own and being lost, is finally reunited 
with his parents. In terms of simple interest, and for such parents 
as want a child’s film to have an “educational” aspect, this one is 


noteworthy for its authentic background. Material, supplied by the - 


National Film Board of Canada, is of an actual small boy at an 
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actual big fair (the Canadian National Exhibition at Toronto). It’s 
Johnny’s “first grownup thing” and there is truly much to see, espe- 
cially for visitors from across the Border—Johnny and his parents 
being from the U. S. A. Identification of the Fair perhaps gives 
JOHNNY AT THE Fair additional values by extension of the child 
horizon if an adult, at home or at school, explains things in advance. 
There is no stress, however, on details, particularly Canadian so that 
Johnny could be any young lad at any big fair where there is a laugh- 
ing gallery, freak and acrobatic shows; a baseball game (at which 
the boxing champ of the world is or is not present to take said lad 
onto his knee) . . . at which too there is a “chemical wonderland” 
where a demonstrator “mixes a little of this and a little of that, pro- 
(Concluded, Page 14) 
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Metropolis: U.S.A. 
(New York City) 


Nomads of the Jungle 
(Malaya) 


HIS series, for the past two years in the 

making, is noteworthy not only as repre- 
senting the expenditure of over a_ million 
dollars—largest budget ever assigned to an 
educational film program—but as having em- 
ployed the individual and collective talents of 
some of the finest craftspeople in the industry. 
Delivery, at the end of this month, of the 
final picture in the series to the distributor 
is thus an event of more than routine sig- 
nificance. 

We have not seen nearly all its 36-subjects 
so that it would be unfair to attempt overall 
evaluation or even to generalize concerning 
the series at this time. Too, it has been so 
highly, even extravagantly, publicized that 
one’s own judgment is likely, right now, to be 
somewhat influenced by this publicity, pro or 
con. We do feel, however, after viewing those 
subjects we have, it is in order to say that, 
despite Louis de Rochement’s personal direc- 
tion, THe Eartu anp Its Peoptes differs no 
whit from any other series you could name 
in that some of its subjects are very much 
better than the,rest and that none—with the 
exception of the very first one, Nomaps oF 
THE JuNcLE, is radically different in ap- 
proach or content from geography subjects 
on the market. Victor Jurgen’s Malayan jun- 
gle film is a classic on its own, and in any 
language, because it has that universality of 
appeal which is the hallmark of genius. On 
the other hand GuatemaLta—“Cross Section 
of Central America” (Roy Phelps) is an un- 
inspiring if workmanlike presentation which 
so closely follows the textbook as to be jumpy 
in continuity and confusing in delivery of its 
too many (narrated) facts and statistics. The 
one breathes the spirit of reality to such an 
extent, so warmly and humanly too, that the 


“The Earth 


and Peoples” 


de Rochemont Associates . . 


This curriculum-integrated series of classroom films on geography was produced by Louis 

. is available from United World Films Inc., 1445 Park Avenue, 

N. Y. C. 22, or your local film library. . . . All are approximately 20-mins., black and white. 
Rent is $6; sales price $100. 


Po River Valley 
(Italy) 


feeling of looking at a film is forgotten. The 
sensation is that of being present and of 
learning at firsthand. In contrast, at least, the 
effect of the other is that of viewing at very 
long range, through a telescope. 

Overall object of the series is “development 
of an understanding of the role played in the 
life of the earth’s varied peoples, by such 
factors as climate, terrain, food supply, tools 
of production, and opportunities for trade of 
goods and knowledge.” Divided into three 
parts and arranged “according to the accepted 
patterns evolved for the present day teaching 
of geography,” Part I (7-films) deals with 
how people live, at home, around the world. 
.. . Part II (14films) is concerned with how 
people live and work in various regions of 
the Americas. . . . Part III (15) shows “physi- 
cal environments in different parts of the 
world outside the Americas and how people 
deal with them.” This, incidentally, seems to 
use like a reiteration of Part I and SHEEP 
Rancu Country (Australia) confirms our im- 
pression. In fact, and though we know there 
must be guide rules, it occurred to us more 
than once, in viewing disappointing product of 
certain of our favorite cameramen-producers 
(Victor Jurgen’s Australia subject is a case 
in point) that they were undoubtedly affected, 
whether consciously or otherwise, by the neces- 
sity for producing a film that would “inte- 
grate” with the curriculum and at the same 
time meet the technical and showmanship 
standards of the deRochemont editorial board. 
Freedom, a certain abandon even, are essen- 
tial for production of a work of art, and spon- 
taneity for a subject of such spontaneous 
appeal as Mataya. .. . Or is it because the 
background in itself holds unusual interest 
possibilities for the viewer—without much ef- 


Farmer-Fishermen 
(Norway) 


fort, that is, on the part of the film maker— 
that NomaAps OF THE JUNGLE is the best film 
of the series and Tropica. Mountain Lanp 
(Java) is among the best? 

On this train of thought, the true story 
comes back to us of a certain newspaperman 
who, refused an interview he was sent to get, 
created out of that very refusal a journalistic 
gem that brought him an award. . . . There 
is no dull corner of the earth, nor any of its 
peoples but has a fascinating story for the 
eye that can see. . . . There is also no story 
which, no matter what the skill of its teller, 
cannot be spoiled by too many demands made 
upon it for conformance to teaching patterns. 
A consultant educator on a geography script 
we once wrote, nearly drove us insane with 
pedantry. We are wondering just how much 
of that sort of thing Mr. deRochemont had to 
cope with in turning out this more or less 
“made to order” series. 

We'll get ‘round to reviewing more of these 
films individually from time to time. (Let us 
hear from you if there are particular titles 
you'd like to know about right away.) Mean- 
while we would like to make it very plain 
that, though we could not close our eyes to 
whatever shortcomings there are nor would 
we ask you to close yours, a series like this 
deserves the very best consideration of the 
educator in order that Mr. deRochemont and 
producers of his calibre be given encourage- 
ment to go on from here to even better things 

. that Universal-International be incited 
to repeat, other possible backers to initiate, 
similar financial assistance to the very impor- 
tant but so far not lucrative business of sup- 
plying our schools with the films of which 
they stand in such sore need. 

Rowama Lee 


(Czecho-Slovakia) 


Crossroads of Europe 
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OSE who follow the Klondike Trail to- 
day are lured not by lust for gold but 
desire to holiday in a land of great beauty 
and interest. But all along the way are remi- 
niscenses and landmarks of storied gold rush 
days: as Dawson City itself, and Skagway. 
Modern engineering has made a science of 
gold search and taking but, in contrast to 
powerful, complex machines, there are old 
type miners still, though now only a handful. 
. . . Considerable footage is concerned with 
modern travel, its comforts and pleasures; 
which is understandable in a sponsored film 
of this type. There is also, however, so much 
timely, visually exciting information that this 
presentation of the Klondike, despite its ac- 
cent on “holiday,” will be very popular for 
classroom use. 
Excellent views of rivers of ice and of gla- 
ciers, and a thrilling mountain ride via White 
Pass and Yukon—a railway unique among 


Klondike 
Holiday 


those of the world—are not only thrilling and 
spectacular but of great educational value. The 
airplane as a characteristic feature of the 
modern Northland, the Alaska Highway open- 
ing hitherto impassable. country to modern 
vehicles—these are important also, from a 
teaching point of view. . . . Personally we en- 
joyed the sequence that proves they do not 
supplant the steamer, still the old standby 
for transportation and trade. The farther up 
the river you go, the more there is of interest; 
particularly when you've transferred to the 
shallow draught, woodburning, old paddle- 
wheeler the “Casca.” 

The way her pilot gets her through narrow 
scenic Miles Canyon and fights her upstream 
against the swirling waters of Five Finger 
Rapids is real action drama. . . . Other scenes 
that come readily to mind are: the fishing 
craft in harbor at Ketchikan; a colonial style 
mansion and an Asiatic church side by side 


at Juneau, originally settled by Russians; 
lovely gardens that belie tales of the frozen 
north! Filipino colonists on parade; and an- 
cient Indian cemetery and traditional totem 
poles; White Horse, “precocious hub town of 
the new north where the modern rubs shoul- 
ders with the strange old.” . . . The music on 
this film didn’t like the narrator or vice versa 
—its sound is unfortunately all on one level; 
and narration is too continuous. KLONDIKE 
Ho ipay isn’t all perfect, by any means. Taken 
by and large, however, it’s a rewarding film 
of wide appeal. 


20-mins.; Kodachrome. Produced by As- 
sociated Screen News (Montreal), for the 
CPR and the White Pass and Yukon 
Route. Borrow without charge from your 
local Canadian Pacific Raillway Co. of- 
fice; or address Room 210, at 342 Madi- 
son Ave., N. Y. 17. 


HE one fixed law of the earth is terri- 

orial change, says this film in a most effec- 
tive introduction. One area, however, that in- 
geneous rock formation known as the Cana- 
dian Shield, has uniquely withstood errosive 
forces. Time AND TERRAIN’S concern is with 
explanation of this phenomenon. But because 
the Canadian Shield provides mineral rock for 
the industries of the world; because also, this 
film about it commences with a remote life- 
less world and shows how great natural forces 
shaped its contours; because this could not 
be done without an overview of “first prin- 
ciples” as of geographic history—Time AND 
TeRRAIN is or should be of international in- 
terest. What’s more, this film is in such ex- 
cellent animation as has played a large part 
in building the reputation of Canada’s Na- 
tional Film Board product. . . . Outstanding 
in this connection is the sequence on vol- 
Canoes, and a really powerful portrayal of 
great boulders being tumbled and crushed on 
the relentless way of the glacier. 

How mountains are formed is also unfor- 
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gettable, and a fine use of color makes one 
pleasantly appreciate stratification as a form 
of artistic expression on Nature’s part as well 
as of science. . . . Despite general excellence 
there are weak spots where reliance is on 
narration and the picture is too static; or 
where (e.g.: “Because of the shrinking earth 
tremendous pressure was exerted”) there is 
no lead-in. There is also supposition of con- 
siderable knowledge concerning the “ages” of 
the world in that part of the film which 
glances over them. But even where it seems 
to fall short Time ANp TERRAIN still manages 
to suggest, and to impress. It’s unusual and 
well worth seeing; a memorable experience for 
the classroom; should be interesting to adult 
groups as well. . . . Robert Fleming’s music 
we liked, though it might have been less 
obvious in places. . . . The Canadian Geo- 
logical Survey assisted in production. 


10-mins.; color animation. For rent $2.50 


“or sale $75: National Film Board of 


Canada, 620 5th Ave., N. Y. C. 20; or 
Chicago office. Available also in 35mm. 


Please remember to say you saw it in FILM NEWS © 13 


HE Yank who comes back is Burgess 

Meredith of stage and screen renown. In- 
vited by the British Government, he returns 
to England—in mufti, this time, and to lend 
a hand in the battle of the peace by making 
a picture of Britain today. . . . Within 36- 
hours of his actual arrival there (last year) 
the versatile. Mr. Meredith had written, within 
a month of intensive work with the Crown 
Film Unit had “canned,” this delightful fea- 
turette: which, incidentally, gives no indica- 
tion of having been made in such a hurry, 
despite its apparently slapdash plot. Actually 
it’s not so slapdash. Ourselves a scriptwriter 
who has known the struggle of trying accept- 
ably to present a large canvas, statistical 
story in a couple of short reels, we are full 
of admiration for the ingenuity of his central 
device, the care and thought to be seen 
throughout. A Yank Comes Back, to our 
way of thinking, is a tour de force; a mile- 
stone on the way of the informational motion 
picture; a satiric gem, as those who know the 
British and have also a perspective on “the 
Yank” will be bound to agree. But whether 
it will do the things for Britain its writer- 
actor-director meant it to do is something else 
again. . . . In the first place, Mr. Meredith’s 
sense of humor, based on the irony of things 
in general, seems to us more sophisticated, 
even more British than “of the U. S.”, so 
that there is his type of zaniness to be taken 
into consideration. Furthermore, for full ap- 
preciation, some of the film’s best sequences 
demand on the viewer's part a background 


BURGESS MEREDITH 


A Yank leone Back 


knowledge of what’s what—as notably, that 


priceless, almost surrealist “Cripes, _ it’s 
Cripps!” bit. British fantasy puzzles most 
Americans—or do we perhaps underrate the 
capacities of our “general public?” From 
many points of view it will be interesting and 
instructive to watch what happens with this 
film. . . . As regards educational use: those 


who believe a gay cellophane wrapper of nice ' 


nonsense helps sell the goods will be enthusias- 
tic about it; those who belong to the school of 
“hard facts” delivered and taken “straight” 
will probably, and definitely, disapprove. . . 

The film’s “plot,” briefly, has to do with ex- 
G. I. Meredith’s preparations and “prelimi- 
nary surveys” for making a film to show that, 
far from being broken by war, the British 
lion has done licking his wounds, is hard at 
work, any day now will be his old roaring-to- 
go self again. Planning for a terrific script 
(to be written by George Bernard Shaw, Noel 
Coward, Graham Greene) Meredith roams 
about, poking into everything. Periodically he 
returns to Central Office of Information to 
see how the script is progressing. But it is 
never ready and, as the time he has to spend 
in Britain runs out he becomes more and 
more frustrated, declares: “I’m trying to be 
a friend to this country, but you make it very 
hard for me.” Two characters, a Scots cam- 
eraman and a mouth organ playing assistant 
follow him about everywhere, much to his an- 
noyance. While he has been planning and 


dreaming of the picture, these two have been 
making it as they go; show him “rushes” jn 
a projection room while he waits for the cab 
to take him to the airport for his U. S. re. 
turn. . . . Before leaving he delivers his “mes- 
sage” directly into the camera: “The war cost 
you so much in blood and pounds you should 
have collapsed but you haven’t. Maybe you'll 
never be as rich, but what you have—” ete, 
It’s a sentimental moment but Mr. Meredith 
carries it off nicely. Final shot is a bit of 
zaniness again. But much is left in the mind: 
as the simple scene of the typical farmer 
grousing because he can’t get spare parts let 
alone new equipment, but taking an objec- 
tive view of Government controls; the richly 
uman sequence of the milkman who’s first 
to know, by ration increase, which of the 
ladies on his route is “expecting.” The Na- 
tional Health program introduces one of the 
film’s star characters in the person of baby 
Winstone Attlee Anthony Bevin King-of-Eng- 
land Jones; and Mr. Meredith’s lyrics for the 
roundelay of this sequence, as well as for the 
“Sugar Shortage Blues” song, are daft but 
beautiful. Also a special feature is gay hurdy- 
gurdy music, written and arranged by British 
favorite, Spike Hughes. Paulette Goddard 
makes a brief appearance. Jeanne de Casalis, 
Christine Norden and other British stars turn 
in superlative performances as do “the people, 
all over Britain.” 
44-mins. For sale $96, rent $5: British 
Information Services, 30 Rockefeller 
Plaza, N. Y. 20. 


The Sydenham Plan 


HARLEM, New York City, is 3,000 persons crowded into each 
square block. Here is a fertile breeding ground for sickness and 
‘disease. Here too is Sydenham, first inter-racial hospital in the U. S. 
. reservoir of aid and comfort, practical demonstration of Negro 
and white doctors and nurses working together to mend Negro and 
white bodies. . . . Not long ago Sydenham was faced with a financial 
crisis that threatened to close it. Shot on a volunteer basis by Julian 
Roffman, narrated gratuitously by Jose Ferree THE SYDENHAM 
PLAN was made to bring to public attention the story of this hos- 
pital’s service (with only 251 beds) to 100,000 people annually. At 
the same time it indicates the range of occupations without which 
no hospital could function: so that the Urban League chose it for 
Vocational Opportunities Week... . Startling first scenes are of 
Harlem and crowds chasing an ambulance. Operating room and other 
interiors are not too well photographed but lighting difficulties must 
have been encountered. Personally we'd like to see this reel supple- 
mented by another that would record Sydenham’s jeopardy and dra- 
matic last minute salvation. But even as is THE SYDENHAM PLAN 
should be of interest to groups concerned with public health, and 
democracy as a way of life. 
10-mins. For sale at $25: by Film Publishers Inc., 25 Broad 
St., N. Y. C. 4. For rent $3: Association Films, N. Y. C., Chi- 
cago, San Francisco. 
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Johnny At the Fair (Concluded) 


duces a rubber ball before one’s eyes. At this particular fair there’s 
a newborn colt; a helicopter; a seaplane ride; international speed 
boat races on Lake Ontario. . . . The sequence in which Johnny gets 
onto the platform with ex-Prime Minister Mackenzie King should 
come later: the policeman who escorts him from the platform should 
be the one to take him to the place for lost children where his par- 
ents eventually come. No officer of the law would just return a child 
into a crowd of 250,000 people. As for the “Helzapoppin’ Boys” 
Olsen & Johnson, with due deference to their talents they could 
have been left on the cutting room floor without loss to this film. 
Fadeout is of Johnny asleep on his dad’s shoulder as the family 
leaves through the big gate against a night sky lively with fireworks. 
. . . If Sanpy Sreps Our is a fair sample, Saul Turrell has a flair 
for little people, and his touch is on JoHNNyY; but it’s an uneven 
touch this time, as if he’d got himself confused being a child and a 
businessman at the same time. The gift of being able to please 
youngsters is such a rare one that, if used purely, it ought to bring 
its own financial reward, in view of the scarcity of good, enjoyable 
juvenile product. But perhaps we’re being unduly critical of an effort 
which, even so, is better than most so-called children’s films and which 
they seem to like, despite its shortcomings, 


10-mins.; from authorized distributors or Sterling Films Inc., 
61 W. 56th St., N. Y. 19, in 16mm sound $17.50, silent $8.75. 
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The Arctic Mission 
of the Mackenzie 


ROMAN Catholic missionary film, this 

is a story of heroism and devotion, of 
victory in spite of intense hardship and in- 
credible cold. . . . Introduced by Cardinal 
Spellman (somewhat lengthily), it takes the 
viewer up through the central Arctic regions 
to the various northern outposts of the Roman 
Catholic Church where scenery is beautiful 
though bleak and one month of the year with- 
out ice is hardly enough. The tundra may be 
home to the Eskimos but Mr. Toynbee’s analy- 
sis of their arrested civilization can be well 
understood after experiencing the precarious- 
ness of their livelihood, even vicariously by 
means of a picture like this one. . . . THE 
Arcric Mission is well photographed and 
narrated. Its main purpose, as has been indi- 
cated, is to depict missionary activity. But it 
is valuable also as a study in sociology. Con- 
siderable footage is given to adventurous buf- 
falo hunting and to fishing. One comes away 
with great admiration for the priests and 
nuns whose sincere care for these northern 
souls keeps them in this peripheral area of 
human habitation despite almost complete lack 
of creature comfort. 


78-mins. (7-reels); Kodachrome. Avail- 
able shortly in 16mm, sale price $600, 


from Hoffberg Productions, 620 Ninth 
Ave., N. Y. 


Quest for Tomorrow 


URELY if the Christian church is to be 

effective at all it must be so for peace in 
our time. Too long has it forgotten that its 
founder is called “Prince of Peace.” Too long 
has it made compromises with realities. QUEST 
For Tomorrow takes up this issue firmly and 
unhesitatingly. . . . It believes in the United 
Nations as a means for solving problems and 
aims to show that problems can be solved. But 
the film is objective and adult. It shows both 
sides of a question without loading one side 
unduly. Its use of the American Constitutional 
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Films for the CHURCH 


By DR. ROBERT M. PERRY 


Assn’t. Prof. of Religious Education, New York University 


The Birth of Moses 


LFRED FRANZ STURY has done an ex- 

pert job on this story and makes a real 
and artistic contribution to the number of 
Old Testament narratives now available on 
film. . . . The Bible narrative is adhered to 
fairly closely throughout. Additions are quite 
consistent and imaginative. Opening in Pha- 
roah’s court we see the decree being sent 
forth against the Hebrew children. Moses’ 
mother, beautifully acted by Sara Haden, care- 
fully makes the little basket to hide her baby 
in, then stealthily places the precious bundle 
in the bullrushes, leaving the older sister to 
keep vigil. Pharoah’s daughter is charmed by 
the child and takes him with his mother into 
safety. Final sequence shows Moses as a win- 
some lad of five, entering the court of his 
royal benefactress. Her personality and manner 
are perhaps rather more those of a Holly- 
wood model than an Egyptian lady, but this 
is perhaps a minor matter. . . . From time to 
time the narrative is broken by the direct 
spoken word, but the tenor of the Tudor Eng- 
lish translation is maintained; the dialogue 
never becomes pedestrian. Artistic effects, al- 
ways present, remind one constantly of the 
ballet in movements of groups. Yet the story 
is always paramount. . . . This is a film, we 
feel certain, that will hold the interest of 
both children and adults. 
17-mins. Cinecolor. Produced by Cru- 
sader Films. Distributed by Foundation 
Films Corporation, Pasadena 1, Calif. 
Rent $6.00. Sale price— inquire. 


Pharoah decrees death .. . 


Quest for Tomorrow (Concluded ) 
Convention as a parallel is very telling and 
gives hope by reason of its very historic con- 
creteness. .... Third subject in the series 
In THE Eyes oF THE CuurcH, this is an ideal 
starting point for an adult forum on the sub- 
ject of the church and peace. It should also 
be on the required list of every serious-minded 
youth group’s program. 

20-mins. Produced by RKO-Pathe for 
Film Forum Foundation, 127 E. 12th 
Ave., Spokane 10, Wash. Sales $87.50. 
Rental $5.25, with forum Guide. 


Answer For Anne 


Will be the instrument of the National Lu- 
theran Council in its drive for settlement of 
DP’s in this country. For preview see page 11, 
this issue. . . . Free rental to Lutheran 
churches. Others may rent, at $10, from the 
Religious Films Assoc., 45 Astor Place, N. Y. 3. 


* Starring 
BURGESS MEREDITH 


* Written by 
BURGESS MEREDITH 


* Directed by 
BURGESS MEREDITH 


An ex-Gl goes back to see how 
Britain looks in peace time 
16 MM SOUND — 44 MINUTES 
RENTAL $6.00 — SALE $96.00 


Apply 


BRITISH INFORMATION 
SERVICES 
30 Rockefeller Plaza 
New York 20, N. Y. 


SEND FOR YOUR COPY OF THE 1949 |.C.S. CATALOG 


128 pages of wonderful Hollywood 
16 mm entertainment features — 
comedies — dramas — mysteries — 
westerns — educationals. Write for 
your copy to-day. 

Need Equipment? —— Get details 
of the Rental-Purchase Plan. <= 
INSTITUTIONAL CINEMA SERVICE, INC. 


1560 © B'way, N. Y. 19, N.Y. 


Please remember to say you saw it in FILM NEWS 15 
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THE FILM COUNCIL CORNER 


IHE use of the film as an integral part of 
public library service is so rapidly increas- 
ing that libraries throughout the country “are 


actually vying with one another to be next to 


announce purchase and circulation of films,” 
Mrs. Vachel Lindsay Blair, library film ad- 
viser to the American Library Association re- 
ported at the February meeting of the New 
York Film Council. 

“There is increasing acceptance today among 
persons in library work that films as part of 
the library’s service are as essential informa- 
tional material as books for the community,” 
Mrs. Blair asserted. “The frontier thinkers 
in the library field are convinced that the 
library must use and offer all the communica- 
tion materials of our age. Many feel that for 
some subjects and situations the film is a 
superior and more efficient medium.” 

According to Mrs. Blair, there are 57-li- 
braries in the country today with budgets 
large enough to permit them “actively to 
buy and circulate films.” Pointing out that the 
type of films in a public library reflects its 
regional setting and interests, Mrs. Blair said 
that church groups, social agencies, men’s 
clubs and industrial groups were among the 
most frequent library films users. Most public 
libraries, she added, gear their film service 
to the adult needs of the community rather 
than to the interests of the public schools 
which are generally looked after otherwise. 


57 Libraries Now Circulating Film 
Carnegie Renews, Increases Grant 


Complimenting the New York Film Council 
on being “the liveliest and largest” she has 
encountered in her travels around the coun- 
try, Mrs. Blair told the more than 80-persons 
at this luncheon meeting: 

“Of the 57 public libraries circulating films, 
54 reported a total expenditure of $122,000 in 
November 1948 for motion pictures alone and 
not including such items as_ projectors. 
Through their service more than 1-million 
persons were reached in a single month.” 


Of the 7-8,000 public libraries in the coun- 
try, however, only about 300 have budgets 
adequate enough so they can be urged to take 
on film service. Mrs. Blair added that li- 
braries have had a great struggle to win ac- 
ceptance of film service from trustees; have 
also the problem of securing personnel. 


Among the most recent to add film service 
are the public libraries of Toledo (Ohio) 
and of Peoria (Ill.). Replying to a question 
from the floor Mrs. Blair explained that film 
programs in public libraries differ greatly de- 
pending upon locale; as, for instance, in 
Seattle where films on the lumber and fishing 
industries predominate and in Dallas, which 
has a large number of art films. In choosing 
for her community the librarian tries, Mrs. 
Blair said, “to use the same criterion for all 
films. An extremely appraising eye is given 
to the free, sponsored motion picture.” 


7 


Tuesdays At ILGWU 


UESDAY nights at the International 

Ladies Garment Workers Union Center 
1710 Broadway, N. Y. 19, are “movie nights.” 
Among films already shown are WHAT’s IN A 
Dress? (March of Time); Man, One Famity 
(British Information Services); Macic oF 
Coat (Princeton Film Center); TVA (Dept. 
of State); Passport to Nownere and Re- 
port ON Japan (RKO); Tue Srory THAT 
Coutpn’t Be Printep (originally MGM, now 
TFC): Macazine Macic (Curtis Publishing 
Co.); Mittions or Us (I. L. G. W. U.); 
Story oF Human Enercy (Princeton Film 
Center); THerE Were Tuoree Men (Coop. 
League of America); CHARLIE CHAPLIN 
Suorts; Fippie-De-Dee (National Film Board 
of Canada); Apventures oF Cuico (Pic- 
torial Films); Americans ALL (March of 
Time); AMERICA THE Beautirut (Cathe- 
dral); MAke Way ror Youtu (National So- 
cial Welfare Assembly); THe Time Is Now 
(Santa Fe Railways); THe Gootsan TREE 
(Coop); THe House I Live In (Young 
America). 
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! REMEMBER ! 
APRIL IS FILM COUNCIL MONTH 
Write Film Council of America, 
6 West Ontario St., Chicago, for 
program suggestions; or the editor 
of this page, c/o Film News, 13 
E. 37th St., N. Y. 16. 


Arts, Sciences, Professions 
SERIES of “Film Forums and Social 
Evenings” just concluded, under the aus- 

pices of the Film Information Committee, 

N. Y. Council of the Arts, Sciences and Pro- 

fessions, presented the following programs: 

STRANGE VICTORY, with Leo Hurwitz, 
producer-director of this film, as guest speak- 
er; THE STORY OF DR. CARVER and 

T.V.A., with Herb Tank, “film critic and 

seaman,” as speaker; LIFE WITH BABY, 

HOME FOR THE BRAVE, CHINA STRIKES 

BACK and the producer-writer of this last as 

speaker; RHYTHM OF AFRICA, HUMAN 

REPRODUCTION, DON’T BE A SUCKER, 

STORY OF THE BEES, FEELING OF HOS- 

TILITY, THE CITY. 


NANCY EDWARDS 


Editor 


Praising the “tremendous help” which the 
Carnegie Corporation has given through grants 
to the public library film movement, Mrs. 
Blair informed her hearers that the Corpora- 
tion recently had not only renewed but in- 
creased its grant to the American Library 
Association. It is as result of the funds thus 
made available that the LAL has become “the 
nerve center” of the public library film move- 
ment. 

One of the greatest problems confronting 
the movement today, Mrs. Blair declared, is 
to achieve greater awareness of film service 
in the curricula of librarian training schools. 
Efforts are now being made, she announced, 
to see that courses are introduced which will 
prepare the future librarian for this service. 
Among other problems Mrs. Blair cited “the 
extremely trying one of the sub-standard pro- 
jector.” 

Willard Van Dyke, N. Y. council president, 
chaired the meeting. 


W hat’ s 
Your Council’s 
Program? 


66YW/7ERE still worrying about the exact 
organization and function for our coun- 
cil.” These are the words of Paul C. Reed, 
chairman of the Rochester (N. Y.) Film 
Council as quoted in a recent issue of THE 
FILM COUNSELOR. The Film Council of 
America’s publication immediately asks: 
“What Council isn’t?” We are asking too. 

Film councils around the country are mush- 
rooming at a rate sufficient to warrant the 
already heard expression of there being “a 
film council movement.” There is undoubted 
interest in the movement which is being helped 
along by such forces as the FCA itself and 
the picture FILM AND YOU: two-day work- 
shop on “Using Films with Community 
Groups” while a film council, recently formed 
at Clarkson College (Malone, N. Y.), avows 
as one of its purposes “to provide entertain- 
ment on the campus.” 

Other Councils are conducting film forums, 
giving previews of non-theatrical films and 
presenting speakers who have something of 
value to report to the local membership. It 
would be extremely interesting to know what 
—in detail—the individual experience has 
been of actively functioning Councils. 

There will always be space in this corner 
for those seeking answers and for those will- 
ing to help others by reporting how they 
overcame a problem of their own Film 


Council. 
FILM NEWS 
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SUGGESTED VISUAL AIDS FOR A 
TENTATIVE SCIENCE PROGRAM FOR 
CATHOLIC ELEMENTARY SCHOOLS 
prepared by Sister M. Aquinas.—Suggests 
correlations of films and filmstrips (EB, F, 
SVE and Coronet releases) based on the text- 
book “Guiding Growth in Christian Social 
Living” for the first six grades in the Catholic 
Elementary School System.—Copies are avail- 
able from Encyclopaedia Britannica Films, 
Wilmette, Ill., for 50-cents. 
a 
A SELECTED LIST OF AUDIO-VIS- 
UAL MATERIALS ON WORLD GOVERN- 
MENT—AMotion pictures, recordings, slides 
and filmstrips selected to aid the program of 
the United World Federalists, with a source 
directory —Write the Newark Film Council, 
15 Lawrence St., Newark 5, N. J. 
CANADIAN PACIFIC RAILWAY 16MM 
FILMS—Lists travel films about Canada in 
16mm color sound and silent, which may be 
borrowed free of charge—Write for it to Mr. 
H. T. Coleman, 342 Madison Avenue, N. Y. 
MANUAL AND DESCRIPTIVE CATA- 
LOG OF SLIDES AND FILMS—A thick 
compendium from B. A. Aughinbaugh of the 
Ohio Slide and Film Exchange, written in 
the style characteristic of this versatile initia- 
tor. For example, filmstrips are “film rolls.” 
Much interesting history and personal experi- 
ences of a-v pioneers as well as practical helps 
for utilization will be found here.—Request 
from Room 605, State Office Building, Colum- 
bus, Ohio. 
e e 
CONTEMPORARY FILMS—Lists Jewish 
language subjects in 16mm for sale and rent 
as well as feature films from other countries. 
A new 16mm release is “Strange Victory,” 
directed by Leo Hurwitz.—Request from Con- 
temporary Films, Inc., 80 Fifth Avenue, N. Y. 
11. 


e 

BRANDON 1948-49 CHECKLIST—Spe- 
cialized films on international and interracial 
understanding available through this company 
and other primary sources.—Request from 
Brandon Films, 1600 Broadway, N. Y. 19. 

FILMS TO FIGHT DISCRIMINATION 
—A list of thirty-five 16mm sound films pre- 
pared for union locals by the CIO.—Order 
(25 cents) from the Films Division, CIO, 
Dept. of Education and Research, 718 Jackson 
Place, N.W., Washington 6, D. C. 

1948-1949 FILM LIBRARY CATA- 
LOGUE —Lists over 300 free-of-charge 16mm 
films available for non-commercial group use. 
Subjects cover trade, transportation, recrea- 
tion, business and jndustry of New York 


MARCH 1949 


FILM BOOKS 


Catalogs 


State—Available on request from the Film 
Library, New York State Department of Com- 
merce, 40 Howard Street, Albany 7, N. Y. 

I. C. S. CATALOG 1948-1949—Classi- 
fies 16mm films, primarily of an entertainment 
character; also educational films. Unusually 
rich in re-issues of Hollywood classics such as 
“Becky Sharp,” “Of Mice and Men,” “Our 
Town,” “Stagecoach.”—Write to Institutional 
Cinema Service, Inc., 1560 Broadway, N. Y. 19. 

Ss. O. S. CINEMA SUPPLY CORP.— 
Lists new and re-conditioned motion picture 
theatre and production equipment available 
from the “Department Store of the Motion 
Picture Industry.”"—Request from S. O. S. 
Cinema Supply Corp., 602 West 52nd St., 

AUSTRALIAN FILMS—List of interesting 
16mm sound films on aspects of life in Aus- 
tralia, for both children and adults. Includes 
“School in the Mailbox,” runner-up for a 
1947 Academy Award-—Write to the Austra- 
lian News and Information Bureau, 636 Fifth 
Avenue, N. Y. 20. 

FILMS ABOUT METALS—48-pages of 
films under the following section headings: 
Historical and General, Metallurgical Theory 
and Research, Metallurgical Practice and 
Processes, Allied Techniques, Manufacturing 
Processes and Products. Each film is graded 
for 5 types of audiences. . . . Prepared by the 
Scientific Film Association and the Joint Com- 
mittee on Metallurgical Education of Great 
Britain —Available through Current Affairs, 
Ltd., 19 Charing Cross Road, London, WC 2. 
Price 75-cents. 

VISUAL MATERIALS FOR YOUR 
PROGRAM—46l-page catalog of films, film- 
strips, kodachrome slides, photographs, photo- 
gravure, art and printed matter distributed by 
the Harmon Foundation on religious themes. 
Includes helpful sections on the Harmon 
Foundation itself, and the nature of “visual 
tools.”—Order from Harmon Foundation, Di- 
vision of Visual Experiment, 140 Nassau 
Street, N. Y. 7. Price $1.00. 

e 

POST PICTURES CATALOG — Lists 
16mm. sound films, both educational and en- 
tertainment types, available from this com- 
pany. This 1948-9 edition includes a new 
program of 36 Monogram features and West- 
erns.—Write to Post Pictures Corporation, 
115 West 45th Street, N. Y. 19 and they'll 
send you a copy. 


Please remember to say you saw it in FILM NEWS 


Editor, YVONNE JONES 


ALMANAC OF FILMS FOR SPECIAL 
OCCASIONS—Covers 95 days and weeks ob- 
served by schools, churches, civic groups and 
clubs. Contains a calendar index, an alpha- 
betical index, a calendar of special days and 
occasions with suggested program themes and 
films, a master list of ten themes, rotes on 
program approach to films, sources, general 
film information——Order from the Division of 
Visual Experiment, Harmon Foundation, Inc., 
140 Nassau Street, N. Y. Price $1.00. 


NEMA MOVIE GUIDE OF 16MM 
ELECTRICAL FILMS 1948-49—40 page 
list of silent and sound films for electrical 
education, prepared by C. A. Wihtol for the 
National Electrical Manufacturers Association. 
—Write for it to NEMA, 155 East 44th St., 
¥7. 


Science Films’ 


Problems Discussed. 
D*: LLOYD HAMPSON of Ottawa has 

been re-elected for a second term as 
President of the Scientific Division of the 
National Film Society. The annual sessions 
just concluded in Ottawa also elected Gerald 
Graham, Vice-President, and R. J. Ross, Sec- 
retary-Treasurer. 

The President in his report to Council out- 
lined the activities of the Division for the past 
year, stressing the work of the Preview and 
Appraisal Committee. This group, composed ~ 
of authorities in many fields, had reviewed 
over 100 scientific films, and appraisals had 
been published. He referred to the work of 
the International Scientific Film Congress in 
London in October, and the importance of 
the world-wide program of this group. 

The rules of procedure were amended to 
permit representatives of local scientific film 
groups to sit on council. Mr. J. C. Barnes 
was named to represent the Ottawa Scientific 
Film Group. 

The Council considered the problem of ob- 
taining English and American scientific films 
for screening in Canada. It was noted that the 
customs regulations on import and export of . 
films were less onerous in Canada than in 
many other countries. The need for a scientific 
film library in Canada is apparent, and the 
council took preliminary steps towards pro- 
viding a more comprehensive list of scientific 
films for Canadian use. 

Among those attending the meeting were 
Mr. N. W. Wood, Protestant Section, Quebec 
Department of Education; Dr. T. G. Stoddart, 
Canadian Association of Radiologists, and Mr. 
S. D. C. Chutter, Canadian Construction As- 
sociation. 

Increased use of films this year for the 
apprentice training program of the Canadian 
Construction Association was envisioned by 
Mr. Chutter, 


¥ 


FILM 


ISTRIPS 


Edited by DR. IRENE CYPHER, Admin. 
istrative Officer, New York University 
Film Library, and Ass’t Prof., Dept. of 


Fractions 


Pioneer Life 


China Today 


Astronomy 


UITE frankly, we are seriously considering 

requesting the editor of FILM NEWS to 
set up several lines in bold face type and to 
repeat as a theme song each month. 

Ed. Note: Here they are: 

1. Good filmstrips are excellent 
teaching aids. (2) Filmstrips are 
only good as teaching aids if the 
component frames or pictures are 
good, in terms of composition and 
photography. (3) If title-explana- 
tions are included on the pictures 
they must be short and in clear, 
readable size type. 

We would ask the readers of this column 
to give serious attention to this matter of what 
makes a good filmstrip. . . . An aid has here 
been produced which is designed to provide 
a teacher with pictures, projectible at a con- 
trolled rate of speed, and supposed to present 
a pictorial story: one which will visualize 
subjects for the viewers. It is on the factor 
of “visualization” that the whole aim and 
purpose depends. When pictures are covered 
with a mass of words and lettering the picture 
area is partially obscured, measurably reduced, 
greatly restricted. 

For some years we have been hearing fer- 
vent pleas for visual material to supplement 
and enrich information available only through 
the medium of the printed page. Yet, when 
such material is produced, what we find is 
an attempt to combine pictures with as much 
of the printed material as can possibly be re- 
tained! If we are going to use pictures as a 
teaching medium, let’s have pictures. If long. 
printed explanations are necessary, let’s put 
them elsewhere than on the pictures. If you 
have ever observed a class trying to view a 
filmstrip and at the same time read lengthy 
titles, printed in petite, crowded type you will 
wonder with us how long such material will 
continue to be tolerated and used. . .. If any 
of our readers have opinions pro or con we 
wish they would let us hear from them. 


To scenes from 


EYE GATE HOUSE currently offers, in 
itt MODERN TEACHING AIDS. series, 
FRACTIONS a set of 9-strips, in color. Its 
objective is “to clarify the main stumbling 
blocks in the teaching of work with frac- 
tions.” Conceived and written by teachers of 
long experience, each step is checked and 
tested in 14-schools whose teaching problems 
are representative of those throughout the 
country. Topic phases considered are WHAT 
IS A FRACTION; FRACTIONS OF A 


GROUP; HOW LARGE IS A FRACTION?; . 


ADDING FRACTIONS (also MULTIPLYING 
and WRITING): USING MIXED NUM- 
BERS; COMMON DENOMINATORS. The 
diagrams are clear, as are the colors used. 
Basic concepts involved are simply and graphi- 
cally explained. . . . Another current release 
is PIONEER LIFE OF 100 YEARS AGO, 
a package of 8-strips, in color, specifically 
designed for use on the 5th and 6th grade 
levels. Titles are: THE VILLAGE; THE 
SCHOOL; THE STORE; THE BLACK- 
SMITH; A FARM KITCHEN; HOMESPUN 
LINEN; PLAYTIME; SOLVING COM- 
MUNITY PROBLEMS. Setting is The Farm- 


ers Museum at Cooperstown, N. Y., which, 


under the supervision of the N. Y. State His- 
torical Association, collects and exhibits tools, 
equipment, arts, crafts, etc. relating to the 
northeastern section of the United States. 
Personnel of the Museum and of the N. Y. 
State Historical Association, together with 
Cooperstown residents, re-enact the activities 
of an early American village against the back- 
drop of its re-constructed “Four Corners.” 


NEW YORK TIMES’ subject for this 
month in its REPORT ON THE NEWS 
series is CIVIL WAR IN CHINA—February 
1949. As its name implies, this filmstrip deals 
with China’s political and other difficulties. 
TURNING OUT THE TIMES is a bonus of- 


fering that covers the principal steps in pub- 


“Pioneering Life” 


lishing a newspaper. Each strip is accom. 
panied by a manual with supplementary 
detailed information. . . . Quite frankly, we 
think a great opportunity is being missed in 
production of these filmstrips and we say 
again what we said last month: we hope the 
TIMES does something about it. This paper is 
a leader in the field of journalism. It should 
make itself known as sponsor of equally out- 
standing filmstrips if its reputation is to be 
justified. We think circulation would have 
taken a very rapid decline if the readers of 
the NEW YORK TIMES had as hard a time 
reading that newspaper as we have had in 
reading its filmstrips. 


“Civil War in China” 


THE SKY SERIES, a new (black and 
white) unit in the Jam Handy (Detroit 
SCIENCE ADVENTURES series, will be of 
great help to teachers of astronomy and 
natural phenomena. We can also recommend 
these strips to astronomy clubs, scout groups, 
camp leaders. There are seven in all: A 
MULTITUDE OF SUNS, STORIES OF THE 
CONSTELLATIONS, THE SUN’S FAMILY, 
INTERESTING THINGS ABOUT PLANETS, 
OUR NEIGHBOR THE MOON, THE 
CHANGING MOON, HOW WE LEARN 
ABOUT THE SKY. The text could have been 


“Stories of the Constellations” 


~ 
2 
: 
. Phas bean 
| 
He had a friend named Phaethon. Phaethon tried to 
‘The flan on the distaff "ve the sun-god’s chariot across the sky, but he lost 
of the spinning wheel. Charlie weighs out some tea 


response to your inquiry Tegarding our 
recent DEMONSTRATION OF CLASS- 
ROOM INSTRUCTION MATERIAL evening 
held jointly by the Parent-Teacher Associa- 
tion and the Visual Education Dept. of the 
Miami Beach Junior-Senior High School:— 
We first met as a large group in the audi- 
torium. Then a round-table discussion was 
presented by a group of pupils on the subject 
of student reaction to the various audio-visual 
aids to instruction. This material was pre- 
pared from comments by pupils in various 
classes. 
“Mr. Dan Conroy, representing the only 
local company that gave an award, presented 
the film WEALTH AND Waste; then 
each person received a slip of paper indicat- 
ing the room he was to visit for the next 
half-hour. Films used were: Oricin oF Matu- 
EMATICS, GEOMETRY AND You, WHERE WILL 
You Hipe?, WEALTH AND WaAsTE, 
and the Treasury Dept.’s Power BEHIND THE 
Nation. Other materials used were: the film- 
strip and recording of Treasure IsLanp; the 
Merriam Slides on Oricin oF Worps accom- 
panied by the McQueen recording on the 
same; Office of Education 2x2 slides on Mexi- 


GROUP of Directors of Visual Education 

representing the Canadian provinces and 
Newfoundland, recently visited Great Britain 
as guests of the J. Arthur Rank Organization. 
Major purpose of the visit was exchange of 
ideas, suggestions and comments on British 
educational films and to discuss the type of 
films most desirable in Canadian schools. 


Miami Beach PTA Stages AV Demonstration 


co; the filmstrips on SECRETARIAL ETIQUETTE; 
and many slides, posters, science models, made 
and demonstrated by students. 

“There were about 550 in attendance. The 
parents seem to appreciate the opportunity to 
get acquainted with some of our procedures 
and we hope that this interest will show 
dividends in the support of our audio-visual 
program.”—Kathryn L. Carlin, Dir. of Visual 
Education, Miami Beach Senior High School, 
Miami Beach, Fla. 


ECOND annual Audio-Visual Conference on 

Teacher Education, held recently at Iowa 
State College, was addressed by Miss Jessie 
Parker, superintendent of public instruction 
for the State of Iowa on the subject of “What 
Competencies Should Teachers Have in the 
Audio-Visual Field.” Lee W. Cochran, exec. 
assnt., Extension Division, State University of 
Iowa, summarized the work done in the first 
conference a year ago. L. C. Larson, Audio- 
Visual Center director, Indiana University, dis- 
cussed problems in teacher education . . . 
Harold L. Kooser, director of Iowa State Col- 
lege Visual Instruction Service, planned the 
sessions, C. R. Elder presided. 


UNDERSTANDING BASKETBALL, 
unique in that it explains the game primarily 
from the viewpoint of the spectator, is a recent 
l-reel release of Young America Films Inc., 
may be purchased direct (18 E. 41st St., N. Y. 
17) and purchased or rented from _ local 
dealers. 


Filmstrips (Continued ) 
shortened, in many instances, without any 
loss of teaching usefulness. However, the in- 
formation contained is all valuable; the dia- 
grams showing the constellations are clear; 
subject sequences are well planned; the ma- 
terial fits curriculum needs. STORIES OF 
THE CONSTELLATIONS and HOW WE 
LEARN ABOUT THE SKY are particularly 
helpful to budding amateur astronomers. 
The fact that they are being used by such 
recognized observatories as The Franklin In- 
stitute (Philadelphia) and by the astronomy 
department of Ohio State University attest 
their accuracy. They were not primarily de- 
signed, however, for astronomy classes in par- 
ticular but for the later elementary or junior 
high levels. HOW WE LEARN ABOUT THE 
SKY, last in the series, covers the people 
who have contributed to the knowledge and 


mechanics of astronomy. STORIES OF THE 


“The Sun’s Family” 


CONSTELLATIONS has further possibilities 
of use for English or for classes in the Clas- 
sics, by reason of its concern with Greek 
mythology. 

THE SKY SERIES (20-lessons in 7-strips) 
is in the pattern developed by Jam Handy 
Organization during the war when making 
this type of visual aid for military and indus- 
trial use. Each strip is a longer “film” made 
up of units or lessons, with a gray frame 


‘indicating the end of each and a title within 


the frame for the beginning of the next. Also 
separating these lessons (2-4 on a strip) are 
frames of questions, and suggested experi- 
ments where needed. 


For filmstrip information address 
Dr. Irene Cypher, Film News, 13 
East 37th St., N. Y. C. 16. 


“How We Learn About the Sky” 


A.-V. At Cornell 
(THE New York State School of Industrial 
and Labor Relations at Cornell University 
(Ithaca, N. Y.) has established a special sum- 
mer seminar in Personnel Management, as 
a result of requests from business and indus- 
try. Participants will choose an additional 
maximum of two other related courses among 
those offered. These include Audio-Visuaal 
Methods. 

The summer session will commence July 5 
and continue through August 13. Information 
may be obtained from Prof. Earl Brooks of the 
Industrial and Labor Relations School at 
Cornell. 


Moneen Teacuine Ais 


Cive Puan 

Elementary Level 
Full color film strips at 
$22.50 per set of 9 or 10. 
EYE GATE HOUSE 


INCORPORATED 
330 W. 42nd St., New York 18 


FILMSTRIPS ON ISRAEL—12 new dis- 
cussion filmstrips on life and activity in the 
Jewish State are described in this little folder. 
—Request from the National Education Depart- 


ment, Zionist Organization of America, 41 East 
42nd St., N. Y. 17. 


A NEW FILM 
Presented by the 


UNITED NATIONS 


Film Board 
Released Through 


NATIONS, Inc. 


(A non-profit membership organization) 


Each day, all day( the searchlight of 
press, radio and film is focused on the 
nations of the world. Wherever peoples 
speak to peoples where no speech was 
before—they see the great hope of all 
mankind—one world. 


“Searchlight on the Nations” 


16mm b/w sound, 2 reel 
Rental $3.00 single day 
Sale $42.00 list 


Exclusively Distributed by 


The gases in the sun are not on fire. They glow be- eee ee # 4 
cause they are very het, like the wires in an electric 
Night bulb. Scientists say they are incandescent. 


Industry Film Heads Meet 


T the third annual meeting of the In- 

dustrial Audio-Visual Association at the 
Drake Hotel in Chicago, Mr. O. H. Peterson 
of the Standard Oil Co. of Indiana was elected 
president, succeeding W. M. Bastable of Swift 
& Co. Other officers elected, all men who have 
directed the motion picture activities of their 
companies for many years, were G. G. Biggar 
of the Shell Oil Co., Vice-President; Henry 
Krigner of the Ford Motor Co., Corresponding 
Secretary; John Hawkinson of the Illinois 
Central Railroad, Treasurer; and Donald F. 
Steinke, Dow Chemical Co., Recording Sec- 
retary. 

High spot of the meeting was an address 
on “The Improvement of Public Understand- 
ing of our Economic System” by Carl Nater 
of Harding College, Searcy, Alabama. Three 
films from a series of seven now being pro- 
duced at the College to show the public the 
benefits of the Free Enterprise system were 
screened. They were Gornc Ptaces, THE 
Secret OF AMERICAN Prospertry and MAKE 
Mine FREEDOM. 


Independents Cooperate 


N order to assist each other in the solution 

of many common problems, an association 
known as the Allied Independent Producers 
has been formed by Academy Films, Arthur 
Barr Productions, Bailey Films, Inc., John- 
son-Hunt Productions, and Paul Hoefler Pro- 
ductions, leading producers of educational 
films. 

Although each producer will preserve his 
own individuality in creative production, it is 
hoped that through this cooperative associa- 
tion the general quality and effectiveness of 
school films may be improved. Discussion and 
free interehange of ideas will result in in- 
creased efficiency in production and educa- 
tional films and the avoidance of duplication 
in subject matter. 

Also, it is felt that standard practices 
should be developed with regard to preview 
prints; the design of teachers’ guides; re- 
placement footage; and the availability of 
prints to schools. It is hoped that the asso- 
ciation may provide a clearing house for in- 
quiries, criticisms, and suggestions. 


New Forum Series 


IRST of a series of weekly business film 

forums sponsored by Film Research Asso- 
ciates was held on March 9th in the Preview 
Room of Films for Industry, 135 West 52nd 
St., N. Y. Topic was advertising and public 
relations films; for April will be sales train- 
ing and promotion; May, personnel training 
and development. Films on labor-management 
relations will follow. Those interested in the 
opportunity to preview outstanding films in 
the business field may register for late after- 
noons or evening showings for each series 
separately or for the entire program. (See 


CLASSIFIED this issue.) 
20 


STORY OF A HOUSE, 30-mins., color, 
traces the building of a home from selection 
of the lot; through actual construction, deco- 
ration, furnishing; contains information of 
value also for remodelling or refurnishing 
older homes. First in a BerreR Home an- 
NING series, it was produced by Sarra Inc. in 
cooperation with the editors of Berrer Homes 
AND GARDENS magazine; is available to groups 
and for department store showing. Stores with 
no equipment or operator can make arrange- 
ments for showings at cost; otherwise, loan 
of the film is without charge: from Sarra 
Inc., 200 E. 56th St., N. Y., and 16 E. Ontario 
St., Chicago. 


* * 


SKIFULLY YOURS combines a glamorous 
color display of high jumps, thrilling racing, 
how to dress for the sport, with a complete 
lesson for the beginner by Otto Lang, execu- 
tive director of the Sun Valley ski school. 
Bloomingdale’s department store, N. Y. C., 
used this subject to stimulate sales of costume 
and equipment right in the section itself. 
Picard (former Technical Advisor of the 
Women’s Olympic Ski Team) planned it as 
an educational film primarily, for the would-be 
skier and beginner. To locate, address Fitm 


News, 13 E. 37th St., N. Y. 16. 


FRACTURES: AN INTRODUCTION, 
premiered at the 34th Annual Clinical Con- 
gress of the American College of Surgeons, 
was hailed as “an outstanding film achieve- 
ment in the field of medical education.” Com- 
bining live action, technical animation, X-rays, 
color and narration in its 27-mins., it was pro- 
duced under a grant from the Johnson and 
Johnson Research Foundation (New Bruns- 
wick, N. J.) by Eddie Albert Productions, 
433 N. Highland Ave., Hollywood 38, Calif., 
from which further information may be ob- 
tained. 

* * 


LETTER TO A REBEL, 17-min. story “of 
America’s heritage, its freedoms and its fu- 
ture,” produced originally for theatrical use, 
is now available in 16mm from RKO Radio 
Pictures, 1270 Ave. of the Americas, N. Y. 
20. RKO’s complete list of 16mm educational 
films may now also be obtained, on a rental 
basis, from Bureau of Communication Re- 
search, 13 E. 37th St., N. Y. 16. 


* * 


WITHIN THE OVAL, 21-mins., color, 
takes its name from the symbol of the New 
York Central System; was designed to inform 
employees of the work of other departments; 
meanwhile provides an interesting insight for 
the general public into the functioning of this 
team of 130,000 men and women. 


FILM 


ABILENE TOWN, depicting the violent 
conflict between the cattle barons and home- 
steaders for the virgin prairie, is a story of 
one of the most dramatic periods in American 
history: the development of the Great Plains 
following the Civil War. Commonwealth Pic- 
tures Corp., 729 7th Ave., N. Y. 19 is ex. 
clusive distributor in 16mm of this 10-reel 
major company production featuring Randolph 
Scott and Ann Dvorak. 


* * * 


WHEEL SENSE, featuring champion rac- 
ing driver Torpedo Jones (see Fitm News, 
Jan. °49), is being heavily booked by high 
schools for driver training classes and safety 
assemblies. For further information on this 
and other free loan films including Science 
Spins A YARN (rayon) and How Rayon Is 
Mape; Meat ror America; BatHinc Time 
For Basy (Disney); Propucinc Qvuatirty 
Mik (rural audiences only), address As- 
sociation Films, New York, Chicago, Dallas on 
San Francisco office. 


* 


ADDITION IS EASY (F. Lynwood Wren, 
George Peabody College for Teachers) and 
Sustraction Is Easy (same collaborator) are 
Coronet’s latest “assists” in the teaching of 
mathematics in primary grades. CARBON AND 
Irs Compounps (Therald Moeller, Univ. of 
Illinois) is designed to show senior high and 
college students the importance of carbon in 
the domestic and industrial worlds. Discus- 
sion IN Democracy and THe Supreme Court 
(William G. Brink, Prof. of Education; Mar- 
shall Dimock, Political Science; both North- 
western Univ.) are on the high school-college- 
adult level. All are l-reel, in color and black 
and white; produced by and available from 
Coronet Films, Coronet Bldg., Chicago 1. 


* * * 


BASIC NET MENDING, color produc- 
tion for the Fish and Wild Life Service, has 
brought further honors to Sun Dial Films 
Inc. of N. Y. C. whose FILLeTinc AND PAck- 
AGING OF FisH was chosen to represent the 
U. S. at the 8th International Congress of 
Cinematographic Art (Venice). Basic Net 
Menpinc has been selected by the Interna- 
tional Review Committee of the Dept. of 
State to represent the U. S. at the First Con- 
gress of Educational and Instructive Films 
to be held in Paris, this year. 


THE CRAYFISH, 11th of the films origi- 
nally planned, completes the Zoology Section 
of United World Films’ Science Series. Write 
E. H. MacArthur, Educational Sales, United 
World Films Inc., 445 Park Ave., N. Y. 22. 


FILM NEWS 
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SULMET SULFAMETHAZINE IN THE 
TREATMENT OF LIVESTOCK DIS- 
EASES is a new 25-mins. color subject for 
veterinarians and farm groups. East of the 
Rocky Mountains’ inquiries should be ad- 
dressed to the Lederle Laboratories Film 
Library, 30 Rockefeller Plaza, N. Y. 20; west 
of the Rockies to the same but at 714 S. Hill 
St., Los Angeles 14, Calif. Princeton Film 
Center produced the film for the Lederle 
Laboratories Division of the American Cy- 
anamid Co. 

* * 


CANADIAN HEADLINES OF 1948, re- 
port on what happened of importance in 
Canada and to Canadians during the past 
year, is now being released by its producer, 
Associated Screen News Ltd., Western Ave., 
Montreal 28, Canada. 


THIS IS THEIR STORY, new 3-reeler 
produced by Raymond (Rounp Trip) Spot- 
tiswoode and The World Today, Inc., drama- 
tizes the reconstruction of student life in 
Europe and Asia, is sponsored by the World 
Student Service Fund and Unesco. Inquire 
from The World Today, 450 W. 56th St., 
29. 


* 


THE HOUSE I LIVE IN net 16mm pro- 
ceeds have been distributed to 11-organizations 
in the U. S. and Canada, according to Stuart 
Sheftel, pres. of Young America Films Inc. 
Starring Frank Sinatra and distributed theatri- 
cally by RKO Radio Pictures initially, its 
plea for racial and religious tolerance won it 
an Academy Award in 1946. Since Sept. of 
that year YAF through l6mm distribution 
outlets has put into circulation on a non- 
profit basis more than 1700 of the 16mm 
prints. . . . Benefitting organizations, desig- 
nated by the Fair Employment Practices 
Committee and its Trustee, Malcolm Ross, are: 
Boys’ Town (Nebraska; Fellowship House and 
American Friends Service Committee (Phila- 
delphia); League for. Fair Play, Riverdale 
Children’s Assoc., Melrose House, Bureau for 
Intercultural Education, Abyssinian Baptist 
Church (N. Y. C.); Highlander Folk School 
(Monteagle, Tenn.) ; California Labor School 
(San Francisco); Kiwanis Club (Toronto, 
Canada). 

* * 


LONNIE’S NEW CROP, color motion 
picture to encourage small farmers in the 
South to plant pine trees on land not other- 
wise productive, has just been completed by 
Southern Education Film Production Service; 
is available for free loan and for sale from 
the Southern Pulpwood Conservation Assoc., 


1507 First National Bank Bldg., Atlanta, Ga. 
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MIGHTY LABORS, 34-mins., color, ex- 
plains industrial engineering for the general 
public. Included among the 24 major Chicago 
and Detroit industrial firms which cooperated 
with the Industrial Engineering College, Chi- 
cago, in the film’s production are Marshall 
Field & Co., Carnegie-IIlinois Steel Corp., 
Chrysler Motors and Zenith Radio corpora- 
tions. Demonstrating all phases of timestudy, 
methods of engineering, job evaluation, plant 
layout, process charting and wage incentives, 
it illustrates and explains modern controls as 
essential to economical production. For free 
loan apply Industrial Engineering College, 
3309 W. Washington Blvd., Chicago 24. 


THE AIRPORT, designed especially for 
primary grades; Britisu Is.Es, first of a new 
series on important areas (jr. and sr. high 
school); and Buttpinc a HicHway, another 
primary grade l-reeler are recent timely re- 
leases of Encyclopaedia Britannica Films Inc., 
Wilmette, Ill. Dr. Paul R. Hanna of Stanford 
Univ., elementary curriculum specialist, col- 
laborated on THe Arrport. Harvard’s Dr. 
Harold S. Kemp, authority on European geog- 
raphy, advised on Britis Istes. Prof. Mau- 
rice B. Lagaard, Northwestern Univ. Techno- 
logical Institute, assisted with BuiLpINc A 
Hicuway: which film should please children 
with its stress on huge and powerful ma- 
chinery. 


WHAT MAKES A FINE WATCH? spon- 
sored by the Hamilton Watch Co. and pro- 
duced by Jam Handy, is an interesting subject 
that explains many intimate details of watch- 
making. Close photography shows the amazing 
dexterity of craftsmen as they manipulate 
parts no bigger than a speck of dust. Manu- 
facturing sequences show a miniature steel 
mill for the precious alloy used in watch 
parts; a laboratory that creates watch oil; the 
precious jewels that provide bearings for tiny 
parts. Designed for general audiences it is 
available without charge other than cost of re- 
turn shipment. Available from local Hamilton 
Watch dealers, or Jam Handy Organization, 
Grand Blvd., Detroit, Mich. 


* * 


HANDLE WITH CARE, Aetna Casualty 
& Surety Co.’s first aid film, new and improved 
version, demonstrates correct treatment for 
fractures, wounds, burns, bleeding, shock, etc.; 
gives specific instructions for use of first aid 
materials; stresses primary first aid _princi- 
ples: know what not to do, as well as what 
to do. It is in color, and 10-mins. long. 


Trade Notes 
and Jottings 


Princeton Film Center has opened a new 
library of 16mm films for metropolitan con- 
venience at 625 Madison Ave., N. Y. 22. Jane 
Henderson is in charge. Cecile Starr will be 
library utilization consultant. . . . NAVED’S 
Southwestern Regional meeting in Dallas, 
Texas, last month was programmed by Alfred 
Sack (Sack Amusement Enterprises); Miss 
Gerry Horne (Southwest Soundfilms); Miss 
Bonnie Long (Ideal Pictures) ; Lawrence Log- 
son (Visual Education, Inc.) ; John Gunstream 
(Audio Video Inc.); Reed Morgan (George 
Mitchell Co.). . . . Borden Mace, Thomas 
Orchard, Lothar Wolff, for the past 18-months 
chief editorial associates in production of 
“The Earth And Its Peoples” geography series, 
go over, with Louis deRochemont, to his RD- 
DR (feature) Corp. as producers March 31. 
. .. New additions to Encyclopaedia Britan- 
nica’s staff are Leo R. Gilleran (former 
TransWorld Airlines’ controller), as_treas- 
urer; Ray P. Kroggel (of RCA) as regional 
manager for the Northeast. . . . On return 
from recent trips to both coasts E. W. Gold- 
berg, pres. of GoldE and H. Bob Engel, gen- 
eral sales manager, report encouraging busi- 
ness in the GoldE line of projectors, spotlights. 
Snap-It and Reflex binders. . . . DeVry’s 
educational director C. R. Crakes spoke on 
“Current Trends in the Audio-Visual Move- 
ment” at the Northwestern Wisc. Ed. Assoc. 
and Valley Audio-Visual Directors Assoc. sec- 


ond annual get-together recently. Along with 
Dr. Alex J. Stoddard, Los Angeles’ schools 
supervisor, he was also guest speaker at the 
Trans-Pecos Teachers Assoc., West Texas, an- 
ual convention in E] Paso March 10-12... . 
Pathescope Productions, 580 Fifth Ave., has 
added “New York Star” survivor Gerald Blank 
to its staff as director of public relations . . . 
Gene Byrnes, noted cartoonist creator of 
“Reglar Fellers,” has joined Wm. F. Kruse 
& Associates of Chicago in an advisory 
capacity. 


VACUUM ATE 


SALES AGENT 


EXCLUSIVE 


am MOVIE FILM PROTECTION 


TREATMENT 
LASTS THE 
LIFE OF 
THE FILM 


against SCRATCHES, WEAR 
OIL FINGER MARKS 


Please remember to say you saw it in FILM NEWS 21 
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TECHNICAL 


TALK 


URING the war Mr. Spindel was in charge, at Fort Monmouth, of maintenance for the Army 
Pictorial Service of all |6mm and other audio-visual equipment. His practical experience in 


By BERNARD B. SPINDEL 


both civilian and army life covers every phase of sound and motion picture work. His technical 


New Combination 
One-Case Recorder 


N addition to its complete line of recording 
equipment, the Presto Recording Company 
has released a new K-10 Recorder. Formerly 
known as the K-8, it is now offered for Micro- 
groove (long-playing) recording and playback 
as well as the standard method (33% and 78 
revolutions per minute). 

Into one portable carrying case Presto has 
built a miniature recording studio capable 
of covering any recording requirement. 

With the new Microgroove (long-playing) 
feature, recording costs are reduced by 75- 
percent and less record library storage space 
is consumed. 

For each inch of disc, Microgroove offers 
a full 634 minutes which is twice as much as 
is possible with standard recordings. A full 
15-minute program can be recorded on a 12- 
inch record or a full half hour program on a 
13% disc. 

In order to overcome variations in groove 
depths caused by uneven recording discs, the 
recording head of the K-10 is equipped with 
a new device called an advance ball. It will 
be welcomed by users inasmuch as it main- 
tains a uniform cutting depth throughout the 
recording. Adjustable, the advance ball can be 
set for the desired cutting depth. Introduction 
of this unit already makes the old counter 
spring method obsolete. 

The K-10 records at both 33% and 78 revo- 
lutions per minute (Ed. note: 78 R.P.M. is 
the speed of the commercial or home record). 
Cutting pitches of 112 and 224 lines per inch 
are provided both inside-out and outside-in. 
Conversion gears for changing the cutting 
pitch and direction of cut are located under 
the turntable. 

Technical information on the K-10 is sup- 
plied below for such of our readers as may 
desire it: 

AMPLIFIER: Power output—7 watts. 

Tubes—3-6SQ7’s, 1-6N7, 2-45’s and 1-80. 

Output Impedance—8 ohms (for recorder head 

and speaker). 

— Impedance—High (for mike, radio, or 

Tone Control garion provides preemphasis of 


+20 db at 6 cycles or —25 db deemphasis 
at 500 cycles. 

CUTTING HEAD—Magnetic type—frequency re- 
sponse 80— 5000 cycles (Ed. Note: conservative 
rating) 8 ohms. 

REPRODUCER—Ceramic element (crystal type). 
Frequency response 80-5000 cycles. 

High Impedance. 

SPEAKER — 8 inch Permanent Magnet—8 ohms 
impedance. 

DISC SIZE—Maximum 13% inches. A 15-minute 
record at 33% rpm_ (not exceeding voice 


frequencies) may be made on a 13% inch disc, 


knowledge has made him an outstanding consultant on audio-visual equipment and installation. 


What's New 


. an opaque projector that will accommo- 
date an 84%” x 11” page horizontally and 
vertically—the largest an opaque projector can 
take both ways, so far. (Charles Beseler Co.) 


. . + a new version of the Radiant Screen 
Finder. This unique device operates on the 
slide rule principle. A simple movement of 
the slide gives information as to size of screen, 
distance from screen to projector, focal length 
of lens to be used. Information regarding 
maximum audience for various screen sizes is 
also given. The Screen Finder will compute 
data for 8 and 16mm, opaque, lantern slides, 
and 35mm filmstrip single and double frame 
projection. (25-cents, your local dealer.) 


. .. a reduction on two popular Kodak 16mm 
sound projectors: the Kodascope S-10-N single- 
speaker from $500 to $345; the twin-speaker 
unit from $565 to $395, and the Kodascope 
FB-40, Fidelity Tone Control equipped, from 
$855 to $585. 


Presto (Continued ) 


A handy accessory to the K-10 is the 300-M 
RE-RECORDER, consisting of an auxiliary 
turntable that mounts on top of the recording 
turntable with two external pickup arms (one 
for standard playing and the other for micro- 
groove) attached to the side of the carrying 
case. Used with the K-10 this re-recorder per- 
mits duplicate copies of recordings to be made 
without any additional equipment. 


Having put in many hours behind the con- 
trols of Presto recorders, we can attest to the 
fine reproductions obtained with ease of op- 
eration and to the fact that the equipment is 
designed to give long and trouble-free service. 
The K-10 as a recorder, record player, and 
a public address system, combined with its 
precision manufacture and moderate price, is 
without doubt an excellent dollar-for-dollar 
value. If you are in the market for recording 
equipment for your school, church or organi- 
zation, we suggest that you see and hear the 
K-10 in action. You might also be interested 
to know that many of the largest recording 
studios and broadcast stations use Presto 
equipment. . . . Price of the K-10 is $348; of 
the M-300 RE-RECORDER is $82.60. 


Unique New 
Filmstrip Projector 


A’ a private showing this month the Multi- 

fade Corporation of America introduced 
a new type of filmstrip projector. Inasmuch as 
the model shown was a hand-made one we 
will reserve judgment until the final produc- 
tion model is released. We do think, however, 
it is an interesting step forward in the film- 
strip field. 

An unusual feature is the fact that it uses 
two prints of (any) standard 35mm filmstrip. 
A revolving shutter alternately obscures one 
frame of each strip, thus producing an illu- 
sion of motion and presenting a very profes- 
sional show. . . . Actually, by reason of its 
twin optical systems, lenses and lamp sources 
the MULTIFADE is two projectors in one. 
Dissolves are at 5-second intervals and the 
equipment is designed to operate automati- 
cally. To permit a speaker to change frames 
at will a remote control push-button is pro- 
vided. Film capacity is approximately 50-feet 
of 35mm, or 800-pictures. 

A tape recorder will be available with the 
projector and will permit over an hour of 
uninterrupted narration and show. A: blower 
is provided for ventilation when using above 
200-watt lamps for long range projections. 

The filmstrip used for the demonstration 
was a specially prepared one to explain the 
projector. A visual aid medium was thus 
neatly introduced in a visual aids’ manner. 

Arthur Krows, its inventor, informs us that 
production on the MULTIFADE will be start- 
ed in approximately 90-days. Price has not 
been fixed but the complete outfit should re- 
tail at a figure comparable with any standard 
sound-equipped filmstrip projector now avail- 
able. 

In removing certain objectionable features 
of filmstrip shows the MULTIFADE will liven 
and enhance any filmstrip program; its su- 
perior performance may well expand the use 
of filmstrips in sales presentations, audio 
visual training, and television. 


For information concerning any 
item on this page address Technical 
Talk Editor, Film News, 13 E. 37th 
St., N. Y. 16. Readers are invited 
to submit equipment news and 
comment. 
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: 10¢ per word, minimum 10 words. Six 
copy, 10% discount. Twelve 
insertions, 20% discount. 


FILMS FOR RENT OR SALE 


Fl ROGRAM SERVICES, 1173 Avenue of 
ag Hm New York 19, New York, recom- 
mends and obtains public affairs and cultural films 
from all sources. 


EQUIPMENT FOR SALE 


DUAL set-up Victor 16mm arc projectors com- 
plete with four heavy duty speakers practically new 
—$2000. Victor ewes with 6” speaker dem- 
onstrator—$300. Victor Model 3 camera, 1” 5 
lens $185. New and used 16mm —ow for 
sale. Taylor Films, 1009 Dakota Ave. S., Huron, 
South Dakota. 


POSITIONS WANTED 


PART-TIME ASSISTANT in correspondence, 
promotion, publicity, research—for film’ production 
or distribution organization. 7 yrs. film experience, 
college grad. young woman. Box ED 7, Film 
News, 13 East 37th St., N. Y. 16. 


NEED a first rate Magazine & Film cameraman 
for your next production—anywhere? Specialist in 
color. Experienced traveller. Box ED 9, Film 
News, 13 East 37th Street, N. Y. 16. 
CAMERAMAN-DIRECTOR, experienced in color 
work, int. & ext. lighting, wants camera or produc- 
tion work. Location & overseas specialist, 7 lan- 
guages, single. Box SC, Film.News, 13 East 37th 
St, N. Y. 16. 


LABORATORY SERVICES 


TWO ENLARGEMENTS and negative from your 
movie film. Send frames and $1.00. Curio-p 
1187 Jerome Ave., N. Y. 52. 


FILM SERIES 


BUSINESS FILM FORUMS: Advertising and 
Public Relations (4 Wednesdays in March)—Sales 
Training and Promotion (4 Wednesdays in Agee) 
—Personnel Develop t_ (4 Wednesdays in May) 
—Labor Management Relations (4 Wednesdays in 
June); Each series $5: entire program $16. Ad- 
dress inquiries to Dr. L. S. man, ecutive 
Director, Film Research Associates, P. O. Box 25, 
Madison Sqare Station, New York 10, N. Y. 


New SDG Slate 
Jack Glenn Is President 


NEW officers of the Screen Directors Guild, 
elected at its recent Fourth Annual Banquet, 
are as follows: President, Jack Glenn, Senior 
Director, March of Time; Ist Vice-President, 
Willard Van Dyke, Affiliated Film Producers, 
Inc.; 2nd Vice-President, Leslie Roush, Leslie 
Roush Productions; Recording Secretary, 
Lloyd Durant, RKO Pathe; Corresponding 
Secretary, Leo Seltzer, World Today, Inc.; 
Treasurer, Herbert Kerkow, Herbert Kerkow 
Productions, Inc.; and the following five mem- 
bers to serve with the officers on the Board of 
Directors: Al Altman, Boris Kaplan, Sidney 
Kaufman, Gene Martel and William Resnick. 
Emerson Yorke, the retiring treasurer, was 
made chairman of the auditing committee, to 
work with Josh Binney and Bernard Rubin. 


GM Film Selected 


The ABC of Hand Tools (Disney-Tech- 
nicolor), originally produced by the Training 
Service Section of General Motors War Prod- 
ucts, is still going strong; was recently se- 
lected by the Library of Congress for perma- 
nent preservation. F. Merle Johnson heads the 
GM film production division. 


RONALD G. BOWEN 
1896 S. Humboldt Street 
Denver, Golorado 


WALTER P. DOWNS, LTD. 
Dominion Square Bldg. 
Montreal, Canada 


MARSH AGENCIES 
110 Battery Street 
Seattle, Washington 


LEE MAYNARD 
139 N. Central Avenue 
Clayton, Mo. 


New York City 


W. MITSCHER 
icott Square Bldg. 
Buffalo, N. Y. 


Boston, Mass. 


For Further Information 


THE M. SIMONS & SONS 
COMPANY, INC. (Export Agent) 
25 Warren Street 


J. EARL SMITH 
2102 Bryan Street — Room 205 
Dallas 1, Texas 


MORRIS F. TAYLOR 
Silver Spring, Maryland 


‘TTERRY SALES AGENCY 
1531 Grand Avenue 
Kansas City, Mo. 


THACHER BROTHERS 
459 Statler Office Bldg. 


++ figures down to how many 
play-days you realize from a 
print. The way to insure longer 
playing life is to have all your 
prints treated with 


FILM TREATMENT 


To forestall damage, have your 
prints treated where they are 
made. However, if Peerless Film 
Treatment is not available at 
your laboratory, write us for 
a list of laboratories showing 
where you can most conven- 
tently have your film treated. 
And, when writing, be sure to 
ask for your copy of... 
QUESTIONS” 

This is an interesting, informative 
booklet that tells you all about 
Peerless Film Treatment... the 
Proven vapor-in-vacuum process that 
toughens the emulsion, makes it oil 
resistant, scratch resistant, weer 
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FILM PROCESSING CORP. 
165 W.46th St., New York 19,N.Y. 


Well, here are a 
A long way from Eden. 
Concerning the Presto K-10 
Overlapping 
. . + contact any of the following Presto And ~ world is brought to our 
I oorstep 
Sales Gaprecentatives The news is hurried to the brain. 
Detroit, Michigan Hollywood, California p—Murder! 
LEROY W. BEIER ERNEST P. SCOTT Well, what can I do about the 
600 S. Michigan Avenue 1836 Euclid Avenue 
Chicago, Illinois Cleveland, Ohio 


May 1. 


Am I my brother’s keeper? 

I’m one man actions 
won't count. 

Wait! 

You are not alone. 

There are people like yourself 
everywhere 

United in their common need to 
learn to live together in 
a shrinking world. 


—An extract from the narration of our new film 
PICTURE IN YOUR MIND, a companion film to 
BOUNDARY LINES, now being produced by Phil 

Boundary Lines. Available about 


Stapp, creator of 


International Film Foundation, Inc. 
1600 BROADWAY 


NEW YORK 19, N. Y. 
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SUH RECORDING CORP. 
Parnasus, N. J. = 
Mailing Address: P. ©. Box 500, Hackensack, N. J. - 
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“Certainly, Mr. Cole, four more 


help to our visual instruction 
program. But our budget .. 


Faced with the problem of expanding their audio-visual programs 
on limited budgets, many schools are finding the solution in Revere Sound 
Projectors. Considerably lower in price than any comparable projector, 
the Revere meets every requirement for effective visual instruction. Thus 
for the same expenditure, your schools can afford several sound projectors 
instead of one. Too, Revere’s lightweight, streamlined design makes it 
readily portable. And its simplicity of operation makes it easy for the 
students themselves to set up and operate the Revere, further enhancing 
your visual education programs through added student participation. 

Your Revere dealer will be glad to arrange a demonstration of 
this »noney-saving. quality 16mm sound projector at your convenience. 
Phone him today! Revere Camera Company - Cuicaco 16 


16 mm sound PROJECTOR 


sound projectors would be a great 


EDUCATION PROGRAM 


AT LOWER COST 


“We're not exceeding the budget, 
Miss Parker . . . just stretching it 
by buying Reveres.”’ 


A single unit weighing only 33 pounds, Revere 
Sound Projector is as easy to carry as a suit- 
case. Other features include simple 4-point 
threading . . . 750-watt illumination . . . 
s y automatic re-wind . . . fast 2-inch 

1.6 coated lens ... . 1600-foot reel capacity 
... AC-DC current . . . sound or silent pro- 
jection . .. microphone~phonograph pickup. 
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A LARGER, MORE EFFECTIVE VISUAL 
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